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OUTLOOK  2002  Hoping  against 

hope?  Maybe.  Maybe  not.  New 
fG^P/TIPP  poll  says  editors  and 
publishers  see  better  days  . . 


categories  of  paid  circulation  account  for 
2,133  and  645  paid-circulation  copies, 
respectively.  As  such,  a  like-for-like 
comparison  of  “Total  Paid”  circulation 
should  be  410,547  using  new  rules  versus 
407,769  using  historical  niles. 

Please  note  that  the  categories  of 
“NIE,”  “Employee,”  and  “Third  Part}  " 
paid  circulation  are  reported  in  a  new 
subsection  of  ABC 
reports  entitled  “Other 
Paid”  circulation. 

Perhaps  for  The 
Star-Ledger  confusion 
arose  from  the  change 
in  reporting  format  as 
our  members,  advertisers 
and  publishers  alike, 
sought  to  delineate 
“Indbidually  Paid”  cir¬ 
culation  from  other  cate¬ 
gories  of  paid  circulation. 

Thanks  for  the 
opportunit}'  to  clarify 
these  points  regarding 
the  calculation  and  presentation  of  paid 
circulation  for  newspapers  using  ABC's 
new  rules  and  reporting  formats. 

MICHAEL  LAVERY 
PRESIDENT  AND  MANAGING  DIRECTOR 
Audit  Bureau  of  Circulations 
Schaumburg,  Ill. 


As  FUTURE  ARTICLES  IN  E(iP  WILL 
no  doubt  compare  paid-circula¬ 
tion  results  for  any  number  of 
Audit  Bureau  of  Circulations  (ABC) 
member  newspapers,  I  thought  it  might 
be  helpful  to  clarify  a  few  points 
concerning  recent  changes  to  the 
definition  and  reporting 
of  paid  circulation. 

In  particular,  your  Nov. 

26  issue  carried  a  stoiy- 
about  The  Star-Ledger  in 
Newark,  N.J.,  that  cited 
its  average  paid  circula¬ 
tion  results  for  the  six 
months  ended  Sept.  30, 

2001,  as  410,547,  while 
noting  that  under 
pre\TOUS  ABC  rules 
average  paid  circulation 
would  have  been  393,221 
[“Advance  retreats,  to  cut 
$10  million  at  key  paper,” 
p.  5].  In  fact,  the  comparison  of  The  Star- 
Ledger's  paid  circulation  using  prevTous 
rules  omits  two  categories  of  circulation 
that  w'ere  historically  included  in  the 
calculation  of  “Total  Paid”  circulation: 
“NIE”  and  “Employee”  copies.  For  the 
six  months  ended  Sept.  30,  these  two 
categories  amounted  to  14,548  copies 
pre\'iously  included  in  paid-circulation 
statistics  for  The  Star-Ledger. 

When  the  advertising  and  publishing 
industries  redefined  paid  circulation,  it’s 
true  that  copies  paid  for  by  third  parties 
and  copies  sold  at  prices  between  25% 
and  less  than  50%  of  “Basic”  were 
included  in  the  calculation  of  “Total  Paid’ 
circulation.  For  The  Star-Ledger,  these 
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daily  newspaper  sales  volume  w'as 
weak,  but  its  weekly  newspaper  sales 
volume  was  strong  . 1( 
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Glory  dazed  Remember  me  in 
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unionized  staff . 3 

Sale  away  Daily  newspaper 
sales  were  slow'er  than  molasses  in 
Januaiv'  last  year,  but  M&A  could  be 
something  special  this  year . 4 

Capital  gains  Newspapers  — 
with  the  Fee's  cross-ownership  ban 
on  the  table  —  have  high  hopes  for 
2002  in  Washington . 5 
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isn't  the  word  eareerBuilder  likely 
would  use  to  describe  the  Web  portal’s 
bid  for  HoUobs.com . 5 
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l600s,  Spanish  once  again  is  being 
spoken  in  the  South,  but  now  it  can 
be  read,  too . 6 
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LETTERS 

E&P  u'ekomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 
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CORREC  riON 

In  the. story  “Knight Ridden  'Good 
newspapers,  bad  press,"’  (Dee.  17,  P-  6), 

E&P  incorrectly  described  the  double 
duty  carried  out  by  Grand  Forks  (ND.) 
Herald  Editor  Mike  Jacobs,  who  Junctions 
not  as  the  paper's  city  government  reporter 
but  as  its  county  government  reporter. 


50  YEARS  AGO 


top  last  year’s  record  $6  billion 
by  as  much  as  10%  to  25%. 
What’s  more,  newspapers  are 
in  an  excellent  position  to  attain 
an  increased  share  of  the 
advertiser's  dollar  this  year. 


handed  down  Dec.  27,  four  years 
and  four  months  after  the  union 
set  out  to  compel  publishers  to 
sidestep  the  Taft-Hartley  Act. 


JAN.  5,  1952: 

Three  judges  in  the  7th  U.S.  Circuit 
Court  of  Appeals  snapped  legal 
handcuffs  on  the  closed-shop 
policy  of  the  International  Typo¬ 
graphical  Union  in  a  decision 


Advertising  volume  in  1952  will 
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A  Newhouse  newspaper 
coming  to  a  crossroads 


Without  50?4)  cut  in  union  work  force. 
‘The  Jersey  Journal'  says  it  will  head 
for  that  big  newsroom  in  the  sky 

BY  JOE  STRUPP 

T’S  NO  SURPRISE  THAT  AdV’ANCE  PUBLICATIONS 
wants  to  save  The  Jersey  Journal,  its  money¬ 
losing  daily  in  Jersey 
City,  N.J.,  even  if  it  means 
severe  reductions  that  would 
cut  the  number  of  its  union¬ 
ized  employees  in  half  After 
all.  S.I.  "Sam”  Newhouse,  who 
long  ago  built  the  Advance 
empire  and  Newhouse  News¬ 
papers,  began  his  newspaper 
career  with  The  Bayonne 
Times  when  he  was  l6. 

Although  the  Times  ceased 
publication  more  than  30 
years  ago,  Bayonne  readers  of 
The  Jersey  Journal  —  which 
merged  with  the  Times  in 
1971  —  still  receive  copies  of 
the  paper  subtitled  “Bayonne 
Times  Edition.” 

Such  respect  for  Sam’s 
legacy  seems  to  be  continuing 
as  the  next  generation  of  New- 
houses  propose  to  save  the  un¬ 
profitable  instead  of  folding  it  into  The 

Star-Ledger,  Advance’s  much-larger  newspaper  in 
nearby  Newark.  "We  believe  The  Jersey  Journal  has  a 
place  as  a  news  organization,”  said  Steven  Newhouse, 
Journal  editor  in  chief  and  grandson  of  S.I. 


Newhouse,  who  denied  that  family  ties  had  any  bear¬ 
ing  on  the  decision  to  streamline  the  Journal  instead 
of  killing  it.  Last  w  eek,  the  paper  proposed  to  its  three 
unions  a  stitf  round  of  layott’s  to  cut  costs. 

Although  Newhouse  would  not  pro\Tde  specific 
financial  information,  he  said  the  paper  has  been 
unprofitable  for  several  years  and  needs  major  cost 
reductions  to  sur\ive.  Average  daily  circulation  has 
dropped  sharply  in  the  past  fi\e  years,  to  43,411  last 
year  from  5.3,553  in  199fi, 
according  to  the  Audit  Bu¬ 
reau  of  Circulations. 

Specifically,  executives  pro¬ 
pose  to  lay  oft’  17  of  35  union¬ 
ized  editorial  employees.  19  of 
42  unionized  clerical  workers, 
and  9  unionized  drivers.  Pub¬ 
lisher  Scott  Ring  and  Editor 
Judith  Locorriere  declined  to 
comment  on  how  the  paper 
would  continue  to  cover  its 
area  properly  with  a  much 
smaller  staft’.  "I’m  hopeftil,”  is 
all  Locorriere  would  say. 

Those  who  lose  their  jobs 
would  receive  two  weeks’ 
severance  for  everv  year  of 
service,  but  only  if  they  sign 
releases  protecting  the  paper 
from  future  legal  action. 
Layoffs  also  would  not  be 
based  on  the  senioritv’  system, 
and  unionized  employees  who  remain  with  the 
paper  would  receive  a  SIO  weekly  raise. 

“In  good  faith,  I  can’t  sell  [the  proposal],”  said 
Pat  Hoffman,  business  agent  for  Office  and  Pro¬ 
fessional  Employees  International  Union  (OPEIU) 


LE6GETIFIIEE. 
AT  LONG  EAST 

Novice  crime 
writer  Vanessa 
Leggett  emerged  from 
a  Houston  jail  Friday, 
ending  a  168-day 
incarceration  for  her 
refusal  to  give  prose¬ 
cutors  notes  about  a 
1997  murder. 

Leggett,  33,  jailed 
on  contempt  charges 
July  20,  was  released 
as  the  grand  jury 
probing  the  slaying 
disbanded. 

Leggett  said  she 
planned  to  write  a 
book  about  the  slay¬ 
ing.  Prosecutors  said 
she  does  not  deserve 
journalists'  protection 
from  demands  to 
reveal  sources,  but 
she  attracted  support 
from  journalists  who 
disagreed.  Her  attor¬ 
ney  said  he  wants  the 
U.S.  Supreme  Court 
to  settle  the  question 
as  a  safeguard 
against  her  being 
jailed  again. 

-  TODD  SHIELDS 

WAGCOVEGAGE 

GETGCGTAGIT 

With  less  hard 
news  coming 
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out  of  Afghanistan, 
several  major  dailies 
have  scaled  back  the 
number  of  pages  de¬ 
voted  to  war  coverage 
since  the  September 
terrorist  attacks  on 
America. 

The  New  York  Times 
gave  its  stand¬ 
alone  “A  Nation 
Challenged"  section 
the  old  heave-ho 
New  Year's  Eve.  The 
Chicago  Tribune 
stopped  separating 
its  war  coverage  from 
national  and  world 
news  New  Year’s 
Day.  And  The  Dallas 
Morning  News,  after 
running  two  extra 
pages  a  day  of  war 
news,  is  back  to  its 
pre-Sept.  11  space 
allotment  for  inter¬ 
national  news. 

Several  editors  said 
that,  by  and  large, 
the  page  reductions 
were  not  a  response 
to  financial  pressure. 

-  LUCIA  MOSES 

‘DAILY  CAMEeH' 
TRIMS  17  JOBS 

E.W.  Scripps  Co. 

executives  told 
employees  Thursday 
the  company  is 
eliminating  17  jobs  at 
the  Daily  Camera  in 
Boulder,  Colo.,  and 
its  sibling  semi¬ 
weekly  Broomfield 
Enterprise. 

The  four  Daily 
Camera  newsroom 
positions  that  are 
being  eliminated  had 
been  vacant  for  some 
months.  The  33,718- 
circulation  daily 
reduced  head  count 
last  summer  through 
a  voluntary  early- 
retirement  offer. 

-  MARK  FITZGERALD 


Local  153,  who  said  the  proposal  gives  away  too 
many  employee  rights. 

Union  members  have  until  the  end  of  the  month 
to  accept  or  reject  the  Journal  management’s  layoff 
proposal. 

T'he  severe  belt-tightening  was  proposed  a  couple 
of  months  after  The  Star-Ledger  told  its  employees 
it  would  seek  about  $10  million  in  savings.  Advance 
President  Donald  E.  Newhouse  declined  to  com¬ 


ment  on  whether  any  of  the  chain’s  other  news¬ 
papers  plan  to  make  cuts  this  year. 

“I’m  taking  them  seriously,”  said  Ron  Leir,  presi¬ 
dent  of  the  Hudson  County  Newspaper  Guild, 
adding  that  he  believes  tbe  paper  is  in  financial 
trouble  and  dismisses  theories  that  the  proposed 
cuts  constitute  a  union-busting  ploy.  OPElLT’s 
Hoffman  agreed,  saying,  “I  think  the  paper  is  in  big 
trouble.”  11 


With  FCC  a  wild  card  in  the  deck 

M&A  activity  could  be  a  big  deal 
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BY  LUCIA  MOSES 

Last  year  was 
tbe  slowest  in  a 
quarter-centurv' 
for  sales  of  daily 
newspapers,  but  this 
year’s  action  in  mergers 
and  acquisitions 
(M&A)  could  be  fast 
and  furious. 

Actually,  2002  could 
be  the  most  active  M&A 
year  in  the  industrv' 
ever,  should  the  Federal 
Communications 
Commission  rules 
barring  ownership  of 
newspapers  and  broad¬ 
cast  properties  in  the 
same  market  be  revised 
or  revoked  by  midyear, 
as  expected.  If  the  ndes 
are  killed,  analysts  say, 
expect  to  see  newspaper 
companies  tty  to  make 
a  killing  by  buving 
broadca.st  companies 
—  or  vice  versa. 

In  the  first  quarter 
of  this  year  alone,  Dirks, 
Van  Essen  &  Murray 
expects  to  announce 
deals  whose  dollar 
value  will  exceed  that  of 
all  the  deals  done  last 
year,  said  Owen  Van 
Essen,  president  of  the 
M&A  firm  based  in 
Santa  Fe,  N.M. 

l,enders’  conser¬ 
vatism  and  companies 
highly  leveraged  by 


earlier  purebases 
combined  to  keep  the 
deal  flow  low  last  year. 
After  several  years  of 
active  deal-making,  a 
mere  $209.3  million 
worth  of  dailies 
changed  hands  last 
year  in  acquisitions 
that  were  in  most  cases 
driven  by  clustering 
strategies,  according  to 
tbe  M&A  firm. 

In  addition  to  a  num¬ 
ber  of  public  companies 
on  tbe  acquisition  trail. 
Van  Essen  sees  increas¬ 
ing  interest  in  newspa¬ 


pers  by  financial  play¬ 
ers,  which  may  stimu¬ 
late  activity  this  year. 

“In  tough  economic 
times,  investors 
rediscover  the  stabilitv- 
of  the  newspaper 
industiy,”  he  said. 

Those  expecting  to 
find  bargains  are  likely 
to  be  disappointed, 
however,  as  prices  paid 
for  new'spapers  have,  for 
the  most  part,  held  up 
through  the  downturn, 
brokers  report. 

Unlike  the  daily 
market,  the  weekly 


newspaper  market  re¬ 
mained  strong  last  year 
and  shows  no  signs  of 
weakening  this  year. 

.lohn  T.  Cribb,  presi¬ 
dent  of  Cribb  &  A.ssoci- 
ates  in  Bozeman,  Mont., 
has  eight  separate  deals 
involving  weeklies  or 
weekly  groups  set  to 
close  in  the  first  quarter. 
Some  of  the  prospective 
buyers  are  family- 
owned  companies  that 
aren’t  overburdened  by 
debt,  Cribb  said,  so 
“those  folks  are  in  better 
shape  to  buy.”  11 
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Ownership  ban  tops  D.C.  agenda 


BY  TODD  SHIELDS 

WASHINGTON 

HE  NEW  YEAR  PROMISES  BRISK  ACTIVITY’  FOR 

newspapers  in  Washington,  as  they  pariy 
measures  that  could  bring  prosecutors  into 
newsrooms  and  result  in  higher  postage  rates. 

But  before  they  line  up  on  defense,  newspapers 
will  press  an  offensive,  tiy-ing  to  eliminate  the 
27-year-old  regulation  that  keeps  newspapers  out 
of  the  TV  business.  Opposition  in  Congress  and 
elsew'here,  however,  may  force  them  to  settle  for  a 
rela.\ation  of  —  not  an  end  to  —  the  rule  that  bars 
common  ownership  of  a  daily  and  a  broadcast  station 
in  the  same  market. 

'fhis  years-long  debate  starts  2002  vYith  the 
rulemaking  Federal  Communications  Commission 
(FCC)  extending  by  six  weeks,  to  Feb.  15,  the  dead¬ 
line  for  receiving  WTitten  arguments.  Nonprofit 
organizations  said  their  small  legal  teams  need  time 
to  sift  some  1,800  pages  of  arguments  filed  by  big 
new  spaper  and  W  companies  thirsty  for  the  added 
profits  expected  to  follow  the  ban’s  demise. 

One  defender  of  the  rule  predicted  the  debate 
would  leave  abolitionists  without  grounds  to 
eliminate  it  —  and  defenders  needing  to  give  ground. 
“1  think,  pragmatically,  we  will  be  looking  at  options 
to  modift-  the  rule,”  said  Chciy  l  A.  Leanza,  deputy 


director  of  the  Media  Access  Project,  a  Washington- 
based  public-interest  law  firm.  At  the  Newspaper 
Association  of  America,  CEO  and  President  John  F. 
Sturm  disagreed  with  that  take.  ‘The  commission 
will  have  an  overw  helming  record  on  which  to  repeal 
this  rule,”  Sturm  .said. 

At  some  point.  Sen.  Ernest  F.  Hollings,  D-S.C., 
who  opposes  media  concentration,  is  likely  to  weigh 
in.  In  the  mid-1990s,  with  Democrats  controlling 
Washington,  Hollings  kept  the 
FCC  from  rexiewing  cross 
ownership.  It  is  unclear 
whether  he  can  be  so  success¬ 
ful  an  obstructionist  with  Re¬ 
publicans  in  power.  But  as 
chairman  of  the  Commerce 
Committee,  he  is  still  a  pow  er¬ 
ful  influence  upon  the  agency. 

By  the  time  the  FCC  acts  — 
most  likely  at  midyear  — 
Washington  may  have  moved 
on  other  fronts,  including  anti¬ 
leaking  legislation,  classified  advertising  piracy, 
postal  reform,  and  the  estate  tax.  Regarding  the 
estate  tax,  newspapers  back  a  proposal  to  make 
permanent  the  repeal  that  w'as  voted  into  law  last 
year,  but  which  will  expire  in  2011.  @ 


Cheryl  A.  Leanza 

Media  Acce:ss 
Projec't 


CareerBuilder  Inc.s  new  competition 


Handicapping  the  recruitment-ad  race 


BY  LUCIA  MOSES 
areerBuii-der 
Inc.  had  a  shot 
at  being  the  No. 

2  online  career  site  w  hen 
it  bought  Headhunter- 
.net  in  November. 

The  opportunity  may 
have  been  short-lived, 
however.  CareerBuilder, 
owned  by  Knight  Bidder 
and  the  Tribune  Co., 
may  be  kicked  back  to 
third  place  by  Yalioo!, 
which  made  a  $436- 
million  bid  last  month 
for  HotJobs.com. 

On  the  limited  bright 
side,  the  deal  would  keep 
Monster.com  parent 


'I'M?  Worldwide  Inc., 
Hotlob’s  would-be 
buyer,  from  getting 
bigger  —  for  now. 

CareerBuilder  has  a 
contract  making  it  the 
exclusive  provider  of  job 
listings  to  Yahoo!,  but 
analysts  expect  Yahoo! 
to  find  a  way  out  of  the 
contract  so  it  can  focus 
on  integrating  HoUobs. 
Some  suspect  Yahoo! 
w’asn’t  a  huge  source  of 
traffic  for  CareerBuilder. 

Longer  term,  Career¬ 
Builder,  its  newspaper 
owners,  and  other  news¬ 
papers  will  face  a  bigger 
foe  for  their  highly  prof¬ 


itable  help-wanted  ads. 
HoUobs  and  Yahoo! 
together  would  boast 
some  7  million  resumes, 
compared  w-ith  Career- 
Builder's  3  million,  and  a 
suite  of  services  to  woo 
major  advertisers. 

Newspapers  remain 
one  of  the  biggest  single 
hiring  sources,  and 
CareerBuilder  has  the 
advantage  of  its  relation¬ 
ship  with  Knight  Ridder 
and  Tribune  papers, 
which  promote  the  job 
site  through  their  help- 
wanted  sections. 

Job  ads  are  shifting 
online,  however,  and  will 
continue,  fueled  by  the 
Web’s  low  cost,  ease  of 
use,  and  future  job  seek¬ 


ers  who  grew  up  using 
the  Net,  analysts  said. 
Predictions  vaiy  widely, 
but  some  estimates  call 
for  online  recruitment 
revenue  to  grow  to  as  lit¬ 
tle  as  $2  billion  or  as 
much  as  $8  billion  by 
2005  from  $1  billion 
last  year. 

With  Web  competi¬ 
tion  growing,  newspa¬ 
pers  need  to  make  prices 
more  attractive,  said 
Forrester  Research  Inc. 
Research  Director  Char¬ 
lene  Li,  though  cost  isn’t 
the  only  issue.  Li  said 
they  need  to  do  a  better 
job  combining  print  and 
online  sales  efforts  and 
accommodating  adver¬ 
tisers’  wants.  11 
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40  CO-OWNERS 
OUT  IN  OMAHA 

The  employee- 
owned  Omaha 
(Neb.)  World-Herald 
has  40  fewer  “own¬ 
ers”  after  the  news¬ 
paper  carried  out  job 
cuts  Wednesday. 

The  trims,  in  a 
work  force  previously 
numbering  about 
800,  came  in  all 
departments  of  the 
214,651-weekday- 
circulation  paper,  said 
spokesman  Charles 
A.  Woods. 

The  paper  cited 
declining  advertising 
revenue,  caused  by 
the  recession  and  the 
Sept.  1 1  terrorist 
attacks,  as  the  reason 
for  the  reductions. 

Severance  pack¬ 
ages,  including 
extended  health 
insurance  coverage, 
varied  according  to 
length  of  service. 

-  WAYNE  ROBINS 

HEAOAN'S  FILES 
FILTERING  OUT 

The  Reagan  Presi¬ 
dential  Library  on 
Thursday  made  public 
about  8,000  pages  of 
records  from  the 
Ronald  Reagan  ad¬ 
ministration  that  had 
been  cleared  for  re¬ 
lease  by  the  National 
Archives,  but  held  for 
security  review  by  the 
Bush  White  House. 

The  records  — 
representing  only 
12%  of  the  68,000 
pages  eligible  for 
release  —  were  the 
first  released  under  a 
new  Bush  executive 
order  that  effectively 
gives  veto  power  over 
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release  of  old  presi¬ 
dential  papers  to  both 
the  sitting  president 
and  former  president. 

-  MARK  FITZGERALD 

lOWAJ-SCHOOl 

‘REGISTRATION’ 

Charles  Edwards 
Jr.,  former 
publisher  and 
president  of  The  Des 
Moines  (Iowa)  Regis¬ 
ter  —  a  winner  of 
three  Pulitzer  Prizes 
during  his  tenure  — 
will  become  dean  of 
Drake  University’s 
School  of  Journalism 
and  Mass  Communi¬ 
cations  in  Des  Moines 
this  academic  year. 

-  WAYNE  ROBINS 

REPORTING 

UNOERFIRE 

A  retired  barber 
who  set  fire  to 
his  home  and  doused 
himself  with  gasoline 
shot  and  wounded  a 
reporter  and  photogra¬ 
pher  from  the  Tyler 
(Texas)  Morning  Tele¬ 
graph  who  were  cov¬ 
ering  the  New  Year's 
Day  incident. 

Reporter  Shauna 
Wonzer  was  released 
from  the  hospital  Jan. 
3  following  treatment 
for  a  bullet  wound  to 
her  leg.  Photographer 
Herb  Nygren  was 
grazed  in  the  head, 
treated  at  the  scene  of 
the  shooting,  and  con¬ 
tinued  to  photograph 
what  turned  into  a 
four-hour  standoff  that 
ended  when  a  police 
SWAT  team  officer 
shot  and  killed  73- 
year-old  Fred  Douglas 
Wallace. 

-  MARK  FITZGERALD 
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SoTii^  of  the  South  sung  in  Spanish 

latino  papers  grow  like  kudzu 


Secrets  to  their  success^  Migration 
and  pix  of  J-Lo.  J-Lo.  and  more  J-Lo 

BY  MARK  FITZGERALD 

CHICAGO 

ALTON,  Ga.,  likes  TO  BRAG  A  BIT.  ThE  TOWTST 
of  27,912  calls  itself  "The  Carpet  Capital  of 
the  World,”  and,  indeed,  its  mills  annually 
spin  40%  of  the  caipet  made  on  earth.  Alongside  that, 
its  other  boasts  are  somewhat  small-bore:  There’s  the 
railroad  tunnel  that’s  the  “oldest  south  of  the  Mason- 
Dixon  Line,”  and  in  the 
tovvm  square,  the  Gsitor’s 
bureau  notes,  there’s  the 
“only  outdoor  statue  of 
Confederate  General 
.Joseph  .Johnston.” 

But  little  Dalton,  nes¬ 
tled  in  the  foothills  of  the 
Appalachians  8.5  miles  north  of  Atlanta,  is  home  to 
one  more  superlative:  Three  competing  Spanish- 
language  weeklies  now  slug  it  out  where  the  Blue  and 
the  Gray  fought  the  Battle  of  Tunnel  Hill  in  1864. 

“Fifteen  years  ago,  you’d  be  hard-pressed  to  find 
three  Hispanic  people  in  Dalton,  and  now  there’s 
three  competing  Hispanic  weeklies.  I  tell  you,  I’ve 
been  back  for  a  year  and  a  half  and  I’m  still  amazed,” 
said  Jimmy  Espy,  who  grew  up  about  30  miles  away 
and  now  is  the  executive  editor  of  The  Daily  Citizen,  a 
12,801-circulation  paper  owned  by  Birmingham, 
Ala. -based  Communitx’  Newspaper  Holdings  Inc. 

Dalton’s  three  weeklies  —  El  Informador,  El  Tiem- 
po,  and  La  Voz  —  have  sprung  up  in  the  last  five  years 
to  serv'e  a  Spanish-speaking  population  that  has 
exploded  since  the  first  Mexicans  began  filling  jobs  in 
the  carpet  mills  and  poultiy-processing  plants  in  the 
1990s.  A  construction  boom  attracted  even  more.  Just 
151  Hispanics  attended  the  town’s  public  schools  in 
1989-  By  the  end  of  the  last  school  year,  the  2,750 
Hispanics  accounted  for  51%  of  all  students. 

And  it  isn’t  just  Dalton.  Throughout  the  South, 
quickly  growing  pockets  of  Spanish-speaking  immi¬ 
grants  are  transforming  new'spaper  markets.  In  five 
years.  La  Notieia  in  Charlotte,  N.C.,  has  grown  to  be  a 
26,000-free-distribution  paper,  and  attracted  the 
competition  of  a  semimonthly  called  El  Prof^resso 
Hispano  and  a  Greenville-based  paper  called  Ecos.  A 
bilingual  paper.  Latino,  distributes  35,000  copies 
from  offices  in  Mauldin,  S.C.  (population  15,224). 

The  Winston-Salem  (N.C.)  Journal  has  found  an 
indirect  way  to  profit  from  the  new  demographics.  It 
had  the  contract  to  print  a  struggling  Spanish-lan- 
guage  semimonthly  called  Que  Pasa.  When  Cuban- 
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born  businessman  Jose  Isasi  bought  the  paper  two 
years  ago,  the  Journal  acted  as  his  newspaper  mentor. 

It  showed  Que  Pasa  how'  to  get  better  production 
from  its  front -end  systems.  The  Joi/n?a/’s  ad  staff  sold 
space  in  the  weekly  and  attracted  better  accounts. 

“We  spent  a  fair  amount  of  money  and  time  with 
our  folks  getting  him  up  to  speed,”  Journal  General 
Manager  Pat  Taylor  said.  It’s  paving  off:  Que  Pasa 
now  publishes  weekly,  its  press  run  has  increased  — 
and  so  has  the  Jo«/7?o/’s  contract-printing  revenue. 

In  Dalton,  The  Daily  Citizen  skipped  the  middle¬ 
man  by  creating  the  area’s  first  Spanish-language 
weekly,  El  Informador. 

The  daily  soon  learned 
that,  even  with  a  boom¬ 
ing  population,  it  is  no 
easy  task  for  a  small 
Southern  newspaper  to 
create  a  successful 
Spanish-language  prod¬ 
uct.  “Unless  you’re  absolutely  sure  you  want  to  do  it 
—  don’t  do  it,”  Espy  said.  “The  language  barrier  is 
enormous.  And  there  are  cultural  differences,  too. 

Not  just  in  dealing  with  your  staff  but  in  the  news 
coverage  as  well.” 

One  example:  Eveiy  issue  of  E/  In  formador  carries 
far  more  photos  of  barely  draped  celebrities  than 
Daily  Citizen  readers  would  tolerate.  There’s  a  lot  of 
cleavage.  ...  If  I  see  one  more  picture  of  Jennifer 
Lopez,  I’m  gonna  scream,”  Espy  said.  But  El  Infor¬ 
mador  Editor  Juan  Valera  also  gives  readers  plentv’  of 
sports  news,  especially  from  the 
many  local  soccer  leagues,  plus 
heavy  coverage  of  Mexico  and 
Latin  America.  Crime  news  is 
also  a  staple  in  the  free  paper, 
which  distributes  6,000  copies 
weekly. 

One  irony  is  that  with  all  the 
Mexicans  migrating  to  Dalton 
jobs,  El  Informador  finds  it 
verv'  hard  to  recruit  any  as 
reporters.  “It’s  a  real  pain  in  the 
neck,”  said  Valera,  a  native  of  Honduras. 

El  Informador  got  its  first  competition  when  a 
former  employee  left  to  start  El  Tiernpo  —  and  the 
latest  entrv'  into  the  newspaper  war  is  Palacio-Rios 
Communications,  which  about  two  years  ago  created 
two  papers  called  La  Voz,  distributing  9,000  copies  in 
Dalton  and  6,000  in  Rome  and  Calhoun  to  the  south. 
“Our  vision  is  to  stay  local.”  said  Vice  President  Ricar¬ 
do  Rios.  “The  other  papers  concentrate  on  national 
and  international  news.  ...  They’re  just  a  source  of 
news  in  Spanish,  not  a  help  for  the  community.”  (I 
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“There’s  a  lot  of  cleavage. ... 
If  I  see  one  more  picture 
of  Jennifer  Lopez,  I’m  gonna 


scream. 


—  JIMMY  ESPY 

Executive  Editor,  The  Daily  Citizen 
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Our  investment 
strategy  for  2002. 


Winners  of  the  2001  St.  Petersburg  T/mes  Scholarship  (l-r):  Ronda  Green, 
Salem  College,  Jaime  Rios,  Rice  University;  Heidi  Rochester,  Tulane 
University,  Magdalena  Stolarczyk,  University  of  Michigan 


One  of  our  key  investment  strategies 
for  the  future  will  remain  unchanged. 
The  St.  Petersburg  Times  plans  to 
spend  nearly  $200,000  this  year  to 
provide  these  local  students,  as  well 
as  others  with  college  scholarships. 

While  other  organizations  cut  back  - 
or  even  eliminate  -  corporate  giving 
programs,  we'll  continue  to  believe  in 
the  future,  by  investing  in  the  leaders 
of  tomorrow. 
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IOWA 

Paul  Anger 

Paul  Anger,  52,  has  been  named  editor  of  The 
Des  Moines  Register,  effective  Jan.  14.  A  veter¬ 
an  of  The  Miami  Herald  and  former  president 
of  the  Associated  Press  Sports  Editors,  he 
succeeds  Dennis  R.  Ryerson,  now  vice  presi¬ 
dent  and  editorial  page  editor  at  the  San  Jose 
(Calif.)  Mercury  News.  Anger  served  as  executive  sports  editor  of 
the  Herald,  as  well  as  editor  and  publisher  of  its  Broward  County 
edition.  He  accepted  a  buyout  offer  in  July,  and  has  worked  as  a 
news  editor  in  Knight  Ridder’s  Washington  bureau  since  October. 


BY  JAMIE  SANTO 


1 


The  Proven 
Professional. 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Exeeutive  recruiter 

•  Sueeesst'ul  broker  and  appraiser 

Hare  Associates,  Inc. 

62  Black  Walnut  Dri\e 
Rochester.  New  York  I461,S 
716/621-6873 


CALIFORNIA 
John  E.  Warnock.  co-founder  and  co- 
chairman  of  Adobe  Systems  Inc.  in  San 
Jose,  elected  to  the  board  of  directors  for 
San  Jose-based  Knight  Bidder. 

FLORIDA 

Tom  Stephens  to  advertising  director  of  The 
Destiii  Log  and  Walton  Login  Destin. 
Stephens,  most  recently  an  advertising 
e.xecutive  at  The  Bristol  (Conn.)  Press, 
succeeds  Susan  Sanders,  who  retired. 

Mark  Hurt  to  circulation  director  of  The 
Destin  Log  and  Walton  Log.  Hurt  remains 
circulation  director  of  The  Walton  Sun. 

KENTUCKY 
Warren  Wheat  to  editor  of  The  Nexes 
Enterprise  in  ElizabethtowTi  from  acting- 
national  editor  at  The  State  in  Columbia, 
s.c.  wiieat  succeeds  Deedra  Lawhead,  now 
city  editor  at  the  Lexington  Herald-Leader. 

MICHIGAN 

Ron  Wood  to  publisher  of  The  Maeomh 
Daily  in  Mount  Clemens.  Wood  remains 
general  manager  of  the  Daily,  as  well  as 
president  of  Independent  Newspapers  Inc. 

MINNESOTA 

Mark  Brouwer  to  managing  editor  of  the 


Stillwater  Gazette  from  news  editor. 
Brouwer  succeeds  Chris  Baldus,  now'  night 
editor  at  the  La  Crosse  (Wis.)  Tribune. 

MISSISSIPPI 
Becky  Chandler  to  circulation  director 
o^The  Vicksburg  Post  from  circulation 
manager.  Chandler  succeeds  Jimmy  Clark 
(see  “Mississippi”  bo.x,  below). 

NEBRASKA 

Steve  Peterson  to  director  of  administrative 
serv’ices  at  the  Omaha  World-Herald  from 
production  facility  administrator. 

NEW  JERSEY 
Mark  i.  Frisby  to  president  and  publisher  of 
the  Courier-Post  in  Cherry  Hill  from  x-ice 
president  for  production  at  the/l.s/)«ny 
Park  Press  in  Neptune  and  general 
manager  of  the  Home  News  Tribune 
in  Ecist  Bnmswick.  Erisby  suceeeds 
Dan  A.  Martin,  who  retired. 

John  E.  Ziomek  to  president  and  publisher 
of  the  Home  News  Tribune  in  East 
Bnmsw'ick  from  advertising  director 
of  the  Courier-Post  in  Cherry  Hill. 

OKLAHOMA 

Sergio  H.  Salinas  to  advertising  director  of 
The  Daily  Oklahoman  in  Oklahoma  City. 
Salinas,  most  recently  senior  vice  president 
of  sales  and  marketing  for  The  Dallas 
Morning Nexc's,  succeeds  David  L.  Thompson, 
now'  \ice  president  of  adx  ertising  for  The 
Charlotte  (N.C.)  ObseiTer. 

WASHINGTON 
William  E.  Howard  to  V'ice  president  of 
How  ard  Publications  in  Longv'iew  from 
publisher  of  The  Times  in  Munster,  Ind. 

Glenn  Drosendahl  to  assistant  to  the 
publisher  and  the  new'ly  created  position 
of  reader  representative  at  the  Seattle 
Po.st-Intelligeneer  from  speeial-events 
manager  for  public  aft’airs. 


MISSISSIPPI  ^ 

Jimmy  : 

Clark  I 

a 

to  general  man-  I 
ager  of  The  Vicks-  i 
burg  Post  from  ^  I 
circulation  director.  Clark  sue-  I  i 
ceeds  Otis  Headley,  who  retired.  | 
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of  Professional  Service 
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With  Steven  Garfinkel’s  retirement  the  U.S.  is  missing  someone 
all  too  rare:  a  bureaucrat  committed  to  the  public’s  right  to  know 


STEVEN  GaRFINKEL  WAS  A  YOUNG 
lawyer  with  the  federal  General 
Services  Administration  when  he 
was  sent  to  a  vault  to  inspect 
World  War  II  militar\’  procurement 
records.  As  he  recounted  to  Washington 
Post  reporter  George  Lardner  Jr.  in  1999, 
he  found  hundreds  of  boxes  stuffed  with 
purchase  records  for  uniform  shirts,  boots, 
toilet  paper,  and  other  prosaic  necessities  of 
armed  forces  —  all  of  it  still  classified. 
Garfinkel  spent  the  day  rummaging 
through  30  random  boxes,  then  turned  to 
the  caretakers  of  the  vault 
and  announced:  “This  room 
is  hereby  declassified.” 

The  e.xperience  in  the 
musty  vault  convinced  him 
of  the  virtues  of  automatic 
declassification  of  old 
records,  Garfinkel  recalled. 

If  he’d  had  to  review  the 
records  page  by  page,  he 
said,  “I’d  still  be  there.” 

Unfortunately  for  advocates  of  open 
access  to  government  records,  Garfinkel 
isn’t  “there”  —  in  the  federal  government  — 
anymore.  Last  Thursday,  Garfinkel  retired 
after  21  years  as  head  of  the  Information 
Security  Oversight  Office  (ISOO),  the 
agencj’  that  oversees  federal  classification 
efforts.  America  has  rarely  been  better 
served  by  a  bureaucrat. 

Unlike  the  legions  of  Beltway  mandarins 
who  jealously  guard  whatever  information 
may  come  their  way,  Garfinkel  was  com¬ 
mitted  to  giving  Americans  the  access  they 
deserve  to  their  government’s  information. 

Garfinkel  worked  tirelessly  to  reduce  the 
overclassification  of  records.  He  was  the 
key  drafter  of  the  1995  executive  order  that 
automatically  declassifies  a  document  after 


On  his  watch, 
more  documents 
—  some  800 
million  pages  — 
were  declassified 
than  ever  before. 


25  years  unless  that  would  harm  national 
security.  On  his  watch,  more  documents 
—  some  800  million  pages  —  were 
declassified  than  ever  before  in  U.S.  histoiy. 
In  2000,  he  prodded  the  CIA  to  declassify 
5  million  pages,  far  more  than  the  spy 
agenc\'  had  ever  released  in  a  single  year. 

In  a  kind  of  valedictory’  last  month  to 
government  colleagues  in  the  American 
Society  of  Access  Professionals,  Garfinkel 
said  he  w'as  leaving  his  job  “most  proud  of 
having  protected  every  bit  of  the  classified 
information  with  which  I  have  been 

entrusted.”  But  he  warned, 
“No  one  can  be  expected 
to  take  secrecy  seriously  if 
far  too  much  information 
that  is  no  longer  sensitive 
remains  classified.” 

That  remains  a  huge 
problem,  as  detailed  last 
month  in  the  ISOO’s  final 
annual  report  under 
Garfinkel’s  charge:  More 
than  a  half-billion  pages  of  government 
documents  that  should  have  been 
automatically  declassified  remain  secret. 
ISOO  found  that  declassification  has 
dramatically  slowed,  to  75  million  pages  in 
fiscal  2000  from  127  million  in  fiscal  1999. 

Garfinkel’s  successor  has  yet  to  be 
named.  Whoever  it  is  will  confront  an 
administration  that  much  prefers  the 
obscuring  fog  of  inside  information  tightly 
held  to  the  clarity  of  sunshine.  He  or  she 
will  pressured  to  go  slow  on  declassifica¬ 
tion,  to  ignore  those  box  loads  of  “compart- 
ment-ed”  documents  that  are  not  quite 
classified  but  somehow  never  made  public, 
either.  When  that  pressure  comes,  our  fer¬ 
vent  hope  is  that  the  new  ISOO  chief  will  be 
steeled  by  the  example  of  Steven  Garfinkel. 
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TIPP  poll  for  ‘E&P’  finds  some  surprises  as  newspaper  execs 

BY  GREG  MITCHELL 


economic  indicators  point  in  the  same 
direction.  This  augurs  well  for  the  industry' 
as  a  whole  and,  in  human  terms,  suggests 
fewer  will  be  losing  their  jobs.  While  51% 
of  the  e.xecutives  reported  making  staff  cuts 
in  the  past  12  months,  just  16%  anticipate 
ftirther  cuts  this  year.  And  if  they  do  make 
cuts,  they  v\ill  only  be  tw'o-thirds  as  deep  as 
last  year,  they  say. 

On  the  hot-button  issue  of  cuts  affecting 
qualit}’,  relatively  few  believe  this  has 
happened  —  and  81%  claim  their  new’s 
holes  have  not  shrunk.  But  a  majority  flatly 
predict  that  further  cuts  xcill  affect  quality. 

In  another  significant  finding,  a  high 
number  report  that  their  papers  have  held 
on  to  circulation  gains  that  began  after  the 
Sept.  11  terrorist  attacks  —  yet  verj'  few 
report  they  are  cutting  back  local 
coverage  in  favor  of  international  and 


IT  MAY  NOT  BE  TIME  TO  HIRE  BACK  THOSE  FIVE  REPORTERS 

you  laid  off  last  year,  or  plan  a  new  special  section,  but 
better  days  may  be  coining  soon.  At  least,  that  is  the  view 
held  by  a  cross  section  of  editors  and  publishers  surveyed  at 
the  end  of  last  month  in  the  latest  exclusive  poll. 

Two-thirds  of  these  more  than  100  newspaper  executives  predict 
the  recession  will  be  over  within  six  months. 

And  what  does  that  mean  in  concrete  terms?  While  seven  in  10 
report  they  made  budget  cuts  last  year,  only  four  in  10  expect  to  do 
so  this  year.  And  almost  half  say  they  plan  to  make  “substantial 
expenditures”  on  plants  and  equipment  in  2002. 

Of  course,  this  view  may  turn  out  to  be  too  rosy,  but  many  current 


How  would  you  rate  the  general  health  of  the 
newspaper  business? 

^  Healthy  |  Moderate  Q  Not  healthy  Q  No  answer 

EDITORS  PUBLISHERS 


Over  the  past  12  months,  have  you  Do  you  expect  to  make 

made  overall  budget  cuts  or  not?  budget  cuts  this  year? 

IS  Yes  H  No  Q  Not  sure 
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ill 


predict  a  comeback 


Planting  continues 
despite  slump:  New  office 
complex  (above)  and  press 
hall  for  the  Mobile  Ula.) 
Register;  WIFAG's 
Balthasar  Christen  checks 
first  run  of  new  press  at 
The  Post-Standard  in 
Syracuse,  N.Y. 


national  news.  And  a  majority  expect 
advertising  and  thus  revenue  to  improve 
(modestly)  in  the  coming  year. 

This  comes  after  a  year  in  which  the 
industry,  to  quote  one  publisher,  had  to 
"hunker  down  and  grab  its  ankles.” 

Raghavan  Maviir,  president  of  TIPP, 
told  E^P:  "Though  newspaper  e.xecs  may 
be  lukewarm  about  the  current  health  of 
the  business,  they  are  clearly  bullish  about 
2002.”  The  surv  ey  of  40  editors  and  73 
publishers  was  conducted  for  by 
TIPP,  an  Oradell,  N.J.-based  unit  of 
Technometrica  Market  Intelligence.  The 
sample  roughly  corresponds  to  the  national 
percentages  of  large,  midsize,  and  small 
papers.  In  TIPP’s  survey  for  E&P  a  year 
ago,  newspaper  executives  predicted  2001 
would  see  substantial  cuts  and  the  coming 
of  the  economic  recession. 


are  cheap,  but  are 
publishers  planning 
to  put  their  money 
where  their  hopes  are? 

Apparently  so.  Virtually 
half  of  the  publishers  in  our  poll  plan  to 
make  major  expenditures  on  plants  and 
equipment  this  year,  compared  with  35% 
of  those  surveyed  in  last  year’s  TIPP  poll. 

Areas  leading  the  way  in  outlays  will  be 
post-press  (23%  of  newspapers),  computer 


hardware  (23%),  computer  software  (22%), 
automobiles  and  trucks  (21%>),  image 
input  or  output  (17%>),  plant  construction 
(14%),  fijmiture  and  office  equipment 
(11%)),  and  warehouse  equipment  (9%>). 
Beyond  that,  7%>  of  newspapers  plan  to 


How  was  your  circulation 
affected  in  the  first  month 
after  the  Sept.  11  attacks? 

IS  Increased  Q  Decreased 
S  Neither  Q  Not  sure 


Do  you  believe  newspapers  have  put 
too  much  effort  into  their  Web  sites, 
too  little,  or  just  the  right  amount? 

1^  Too  much  Q  Too  little 
S  Just  right  Q  No  answer 


If  your  paper  gained 
circulation,  have  you 
maintained  those  gains? 

F~1  Yes  H  No  Q  Not  sure 


Are  you  planning  substantial 
expenditures  on  your  plant 
and  equipment  in  2002? 

S  Yes  H  No  Q  Not  sure 


E&PTIPP 
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BY  GREG  MITCHELL 

IT  MAY  NOT  BE  TIME  TO  HIRE  BACK  THOSE  ElV'E  REPORTERS 

you  laid  off  last  year,  or  plan  a  new  special  section,  but 
better  days  may  be  coming  soon.  At  least,  that  is  the  view 
held  by  a  cross  section  of  editors  and  publishers  sun  eyed  at 
the  end  of  last  month  in  the  latest  exclusive  E^PI'VWV  poll. 
Two-thirds  of  these  more  than  100  newspaper  executives  predict 
the  recession  wiW  be  over  within  six  months. 

And  what  does  that  mean  in  concrete  terms?  While  seven  in  10 
report  they  made  budget  cuts  last  year,  only  four  in  10  expect  to  do 
so  this  year.  And  almost  half  say  they  plan  to  make  “substantial 
expenditures”  on  plants  and  equipment  in  2002. 

Of  course,  this  rtew  may  turn  out  to  be  too  rosy,  but  many  current 


iToiiomif  indicators  jKrint  in  the  same 
direction.  Tliis  auj^iirs  well  tor  the  indiistiy 
as  a  w  hole  and.  in  human  terms.  sugj>;ests 
t'ewi'r  will  he  losing  their  jobs.  While  .51% 
ot'the  e\ecuti\es  reported  making  staff  euts 
in  the  past  12  months,  just  16"(.  anticijiate 
further  cuts  this  year.  And  if  they  do  make 
cuts,  they  will  only  be  two-tbirds  as  deep  as 
last  year,  they  say. 

On  the  hot-button  i.s.sue  of  cuts  affecting 
tluality.  relatively  few  believe  this  has 
happened  —  and  Sl%  claim  their  news 
holes  have  not  shrunk.  But  a  majority  flatly 
predict  that  further  cuts  icill  affect  tiuality. 

In  another  significant  finding,  a  high 
number  report  that  their  papers  have  held 
on  to  circulation  gains  that  began  after  tbe 
Sept.  11  terrorist  attacks  —  yet  veiy  few 
report  they  are  cutting  back  local 
coverage  in  favor  of  international  and 


Annual  health  checkup 

How  would  you  rate  the  general  health  of  the 
newspaper  business? 

r^]  Healthy  H  Moderate  Not  healthy  No  answer 

EDITORS  PUBLISHERS 


The  first  cuts  were  the  deepest 

Over  the  past  12  months,  have  you  Do  you  expect  to  make 

made  overall  budget  cuts  or  not?  budget  cuts  this  year? 


1  Yes  H  No 


Not  sure 
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despite  slump:  New  office 
complex  (above)  and  press 
hall  for  the  Mobile  (Ala.) 
Register;  WIFAG’s 
Balthasar  Christen  checks 
first  run  of  new  press  at 
The  Post-Standard  in 
Syracuse,  N.Y. 


national  news.  And  a  majority  expect 
advertising  and  tlnis  revenue  to  improve 
(modestly)  in  the  coming  year. 

'I'liis  comes  after  a  year  in  which  the 
indiistiy,  to  cjuote  one  publisher,  had  to 
■■hunker  down  and  grab  its  ankles." 

Raghavan  Mavur.  president  of  TIFF, 
told  EisP:  ■■Though  newspaper  execs  may 
he  lukewarm  about  the  current  health  of 
the  business,  they  are  clearly  bullish  about 
2002."  The  sun  ey  of  40  editors  and  73 
publishers  was  eondueted  for  EisP  by 
riFF.  an  Oradell.  N..I.-ha.sed  unit  of 
Teehnometriea  Market  Intelligence.  The 
sample  roughly  corresponds  to  the  national 
percentages  of  large,  midsize,  and  small 
papers.  In  TIFF  s  suney  for  El^P  a  year 
ago.  newspaper  executives  predicted  2001 
would  see  substantial  cuts  and  the  coming 
of  the  economic  recession. 


Hopehil  predictions  ^ 

are  cheap,  hut  are  K 

publishers  planning  fl 

to  put  their  money  K 

where  their  hopes  are'?  ■ 

Apparently  so.  \’irtuall\ 
half  of  the  publishers  in  our  poll  plan  to 
make  major  expenditures  on  plants  and 
equipment  this  year,  compared  with  .‘lo".) 
oftho.se  suneyed  in  la.st  year's  TIFF  poll. 

.•\reas  leading  the  way  in  outlays  will  be 
post-press  (23"c>  of  newspapers),  computer 


hardware  (2.'3”<>).  computer  software  (22". 
automobiles  and  trucks  (21%).  image 
input  or  output  (17%).  plant  constniction 
(14‘’o).  furniture  and  office  equipment 
(IF’o).  and  warehouse  equipment  (9‘’<>). 
Bevond  that.  7'\)  of  new  spapers  plan  to 


Do  you  believe  newspapers  have  put 
too  much  effort  into  their  Web  sites, 
too  little,  or  just  the  right  amount? 

I  Too  much  Too  little 

I  Just  right  No  answer 


How  was  your  circulation 
affected  in  the  first  month 
after  the  Sept.  11  attacks? 

■  Increased  Decreased 

1  Neither  Not  sure 


If  your  paper  gained 
circulation,  have  you 
maintained  those  gains? 

I  Yes  H  No  Not  sure 


Are  you  planning  substantial 
expenditures  on  your  plant 
and  equipment  in  2002? 

I  Yes  I  No  _ I  Not  sure 
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Hulit/er.  Inc. 


has  sold 

Troy  (OH)  Daily  News 

(1 1.200  daily  and  13,000  Sunday  (.  irculation) 


Bnmii  Puhlishin^  Co. 

Wt*  arc  pleased  to  have  represented 
Pulilzer.  Inc.,  in  this  transaction. 


Paxton  Media  (irctiip 
hi'  to  Nfll 

Ihersburj*  (TN)  Slate  (»a/ettc 

tljiK  tinuUdoiii 

The  Krazil  (IN)  limes 


Paxton  Media.  Inc. 


Watseka  (IL)  Iroquois  Times^Republic 


Saiem  {.\R)  Nofts 
Thayer  south  Mi‘*M>urian*NeH\ 
(•»  (*so  (omhint'cl  fttrklv  cmtiliiioni 


Community  Media  Group.  Inc. 

'll  Wr>i  Kraiikinri  lUiiiois 


iiWESTsidER  iNfiPiiiBEiiT 


HIndepeMnt 


Westward  Commi 


National  Media.  Inc. 

has  sold 

Hollywood  Independent 
Wiishire  Independent 
l.os  .-Xntteles  Independent 
West  HoIIvwihhI  Independent 
SVestsider 

{•100,000  lombiiied  weekly  disinbunonj 

Kqual  .\ccess  Media.  Inc. 


Community  Newspaper  Holdings.  Inc. 


.Vnierican  ('onsolidated  Media.  Inc. 


Bastrop  (TX)  A 
Westlake  (TX) 
Smithville  [J] 
Pflugervlile  (1 
Lake  Travis  (1 
ly.-TOO  combined 


Okmulgee  (OK)  Daily  Time! 


York  ('ounty  (MK)  Coast  Star 

(HI  wi'eklvi'iriuldlion) 

Ibrk  (MK)  Weekly 

(5.274  weekiv  nreuiatsun) 


.ance 


Bristow  (OK)  News  &  Record-Citizen 

(3.250  weekly  circ  ulalion) 


Seacoast  Newspapers 


Sumner  Family  Newspapers.  Inc. 

Wt'  are  pleasi*d  to  have  r»*presetite<l 
unniunitv  Newspaper  tlitldiiigs.  Inc  .  in  this  traiisaci 


Cox  Newspi 
We  are  pleowd  lo 
Westward  ComnmiUcaiioiu 


VVe  are  pleasiil  to  have  represenjt'd 
n  C'ensolidaled  Mitlia,  Inc.,  in  (his  transai 


(his  transai'i 
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Daily  news 


New  airline  vying  Tor  Mesa  contract 


Pacific-Sierra  Publishing 

has  sold 

Seal  Beach  (CA)  Sun  Newspapers 

(33.000  weekly  circulation) 

Catalina  (CA)  Islander 

(4.500  weekly  circulation) 


MediaNews  <.»n»up.  Inc. 

has  acijuired 

Alamogordo  (N\l)  Daily  News 

(7.700  daily  circulation) 

Community  Newspaper  Holdings,  Inc. 

We  are  pleased  to  have  represi'tiled 
MediaNews  Group.  Inc.,  in  this  transaction. 


Westward  Communications.  LLC 

has  sold 

Windsor  (CO)  Beacon 

t3.000  weekly  rtrrulatlon) 
to 

Gannett  Co.,  Inc. 


Community  Media  Corporation 

of  Cypress.  Californi.i 
We  are  pleased  to  have  represt*nted 
PacinC'Slerra  Publishing  in  this  transaction. 


We  are  pleased  to  have  represented 
Westward  Conununicaiions  LLC.  In  this  transaction 


■Ri'iixh)  Nkws 

V 

N’ows-Bulictin 

seek  probe 

ui  cuniraci 

mi 

Wl:. 

WorldVVest  Limited  Liabilitv  (.'ompanv 

WorldWest  Limited  1 

ofL.iwrcm 

of  Lawrence.  Kansas 

has  sol 

has  sold 

y’alencia  County  (N! 

Kuido.so  (ISM)  News 

(18.563  wi*eklv 

(6.500  weeklv  circulation) 
to 

(3.333  weeklv 
to 

MediaNews  (iroup.  Inc. 

Journal  Publish 

Vw  an*  pleast>d  to  liave  n*presentt*d 

VVt*  an*  ulea.st*d  to  1 

WirldVVvst  Limited  laahiliiy  C'ornpiuiy  in  this  transaction. 

> 


M 


lies  dropped  to  a  25-year  low  in  2001, 
r  in  28  separate  transactions  this  year. 


Hastings  ^  Star  Gazette 

■ 'r™=~iaii“!  lirf  —  DIllTrTTKl 


inu  Company 
New  Mexico 


Arlin  Albrecht 

ha.'i  a^eed  to  seli 

Red  Winj  (MN)  Republican  Eagle 

10.000  daily  circulation: 
and  iO  companioii  pubUcauons 
with  1 17.000  weekly  circulation 

to 

Fomin  Commimlcatloni  Co. 

of  Fargo.  North  Elakota 


^  World  - 

^  iiuliiiiJiHinial 


Hiildenville  (OK)  Daily  News 

(I. ^00  daily  and  Sundav  circulaltun) 

('ufaula  (OK)  Indian  Journal 
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Hilt  Cor  )iarhor  iXanea 


Francis  Stipe 
of  .McAlcster.  Oklahoma 
We  are  piea.sed  to  have  reprcMmled 
mmunitv  Newspaper  HoldinKs.  Ine  .  in  this  n 


Murphy  McGinnis  Media,  Inc. 

has  sold 

Farm  Talk 

(9.415  weekly  circulation) 
to 

Community  Newspaper  Holdings,  Inc. 

We  are  pleased  to  have  represented 
Murphy  McGinnis  Media.  Inc.,  in  this  transaction 


City  of  Roses  Newspaper  Company 
of  Portland.  Oregon 
has  sold 

Boise  <ll»  Weekly 

( 1 8.000  weekly  distribution) 

Mark  &  Sally  Barnes 
of  Las  Vegas.  Nevada 
We  are  pleased  to  have  represented 
City  of  Roses  Newspaper  Company  in  this  transaction. 


We  are  pleased  to  have  represented 
Community  Newspaper  Holdings.  Inc.,  in  this  transaction 


Lake  County  (CA)  Record-Bee 

(7.300  dally  circulauoni 

and  lour  companion  weekly  pubiiratK>n«  with  40.000  dMtnbutlon 

California  Newspaper  Partnership 

manafcd  by  UediaNewa  Groop.  Ine. 

We  are  pleased  to  have  represented 
Times  Pnblislung  ('tnnpany  tn  this  transaction 


.American  Consolidated  Media,  Inc. 
has  sold 

Courier  Publications 

consisting  of  seven  newspapers 
with  4 1 .687  combined  weekiv  circulaliun 
iTKluding 

Rockland  (ME)  Courier-t«a2eUe 
Bar  Hartyor  (ME)  Times 


Danbury  <NC)  Reporter 

(4.595  Wf>ekly  c  ir<  uldlion. 

King  (NC)  Times  News 

(4  U98  weekly  clrLuUdoni 

Yadkin  (NC)  Enterprise 
<2  361  weekly  cirruUlion) 

Rural  Hall  (NC)  Weekly  Independent 

(725  weekly  circulalion) 

Mid-South  Management  Co.,  Inc. 

We  are  pleised  to  have  represented 
Community  Newspaper  Holdings.  Inc  .  in  t)us  transaction 


Times  PuMishing  Cempany 
o(  Enr  FA 
ha-s  agreed  to  sell 

Warren  (PA)  Times  Observer 

( 1 1 .300  daily  ctf culatiucii 

Ogden  Newspapers 

We  aie  pleased  to  havr  represented 
Tinier  Puhieshmg  Company  m  this  transaction 


We  Deliver.s.Results. 


Dirks,  Van  Essen  &  Murray 
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The  pride  of  MAN: 

New  production 
facility  (near  right) 
at  the  Daily  Herald 
in  Arlington 
Heights,  III.,  is 
built  around  a 
210-foot-long 
press  table  that 
will  support  14 
units  of  the 
MAN  Roland 
Regioman  model. 
Panoramic  shot 
features  a  view 
of  building  site 
for  new  facilities 
at  The  Knoxville 
(Tenn.)  News- 
Sentinel. 


hole,  19%  starting  new  special  sections  on 
issues  relating  to  the  terrorist  attacks,  and 
7%  assigning  reporters  to  ftill-time  coverage. 

Surprisingly,  all  of  this  has  been 
accomplished  without  any  additional 
spending  at  eight  out  of  10  papers. 

Despite  added  interest  in  the  w  ar  on 
terrorism,  only  4%  of  papers  plan  to  cut 
back  local  coverage  in  favor  of  more 
international  and  national  coverage. 

Clearly,  midsize  and  smaller  papers  will 
stay  on  a  local  diet  unless  a  much  wider 
war  erupts.  “New  s  execs  are  clearly  keeping 
their  eye  on  the  ball,”  says  TIPP’s  Mauir. 
"They  think  that  local  coverage  is  their 
bread  and  butter.” 

And  despite  public  criticism  of  the  Bush 
administration  for  restricting  press 
access  to  the  Af^ian  war  zone  —  and  holding 
back  facts  on  the  anti-terrorism  investiga¬ 
tions  at  home  —  more  than  80%  of  our 
sample  pronounced  themselves  ver\'  or  fairly 
satisfied  with  how^  the  White  House  has  han¬ 
dled  the  release  of  information  in  this  crisis. 


publishers)  believe  that  ftirther  newsroom 
cuts  would  adversely  affect  the  qualiU'  of 
their  new  spapers. 

And  this  gi’oup  thinks  rather  highly  of 
their  products.  About  19%  of  publishers 
rate  their  papers  “excellent,”  with  another 
78%  calling  them  “good.”  For  editors,  the 
numbers  are  28%  and  65%,  respectively. 


invest  in  presses,  and  the  same  percentage 
in  plate  equipment,  warehouse  equipment, 
and  internal  communications  systems. 

This  show'  of  confidence  reflects 
publishers’  relatively  benign  views  of  the 
health  of  the  industiy-  —  compared  with 
editors’  views.  Only  16%  of  the  publishers 
feel  the  industry  is  “not  healthy,”  but  exactly 
twice  as  many  editors  feel  this  way.  Asked 
to  rank  the  health  of  the  industry  on  a  scale 
of  one  to  10,  69%  of  publishers  rated  it  a 
“six”  or  better. 

While  positive,  this  result  does  reflect  a 
slight  drop  since  last  year’s  survey,  and  no 
w'onder.  Three  out  of  four  papers  have 
made  overall  budget  cuts  in  tbe  past  year, 
with  publishers  pegging  the  average  trim  at 
7%.  But  only  four  in  10  publishers  expect 
cuts  this  year,  and  estimate  the  level  at 
5.3%.  Three  in  four  now  say  they  expect  no 
ftirther  cuts  in  staffing. 

That’s  a  good  thing  because  52%  of 
our  sample  (62%  of  editors  and  46%  of 


Getting  a  read  on  the  rear 

One  factor  that  must  contribute  to  the 
current  flickering  of  optimism  is  the 
post-Sept.  11  circulation  jump.  Three  out  of 
four  papers  in  our  survey  gained  circulation 
immediately  after  Sept.  11,  but  how  many 
have  held  on  to  it?  Slightly  more  than  half, 
according  to  the  publishers,  w  ho  peg  the 
average  gain  at  a  whopping  8.3%. 

In  fact,  a  startling  58%  of  publishers 
expect  overall  circulation  gains  in  the  coming 
year  (despite  recent  trends),  41%  expect  no 
change,  and  only  1%  fear  a  decline. 

That’s  at  least  partly  because  the  papers 


Doing  the  2002  stej) 

“The  economy  and  costs  heavily  w'eigh  in 
the  minds  of  editors  and  publishers,”  says 


answer 


If  further  newsroom  cuts  are 
necessary,  will  they  affect  the 
quality  of  your  paper? 


Over  the  past  12  months,  have  you  Do  you  expect  to  make 
made  staff  cuts  at  your  paper?  staff  cuts  this  year? 


If  you  have  made  cuts,  do  you 
believe  they  have  affected  the 
quality  of  your  paper? 


E&P/TIPP 


Mawr.  “This  is  manifested  in  concerns 
over  circulation  and  readership  growth, 
newsprint  costs,  ad  revenue,  and  staffing.” 

Beyond  these  general  assessments,  we 
asked  the  editors  and  publishers  to  make 
specific  guesses  on  how  they  see  palin¬ 
dromic  2002  developing  in  various  areas. 

•  Revenue:  More  than  half  predict  an 
uptick  in  the  next  six  months,  almost  all  of 
them  setting  the  gains  in  the  l%-to-5% 
range.  About  one  in  five  e.xpect  a  decline. 


Even  after  the  Sept.  11  terrorist 
attacks:  “News  execs  are  clearly 
keeping  their  eye  on  the  ball.  They 
think  that  local  coverage  is  their 
bread  and  butter.” 

RAGAVAN  MAYOR 

Prksidknt,  TIPP 


again  veiy  much  in  the  modest  range. 
Lc'oking  at  the  entire  year,  however,  the 
number  expecting  a  revenue  rise  reaches 
70%,  with  one  in  six  of  this  group  pointing 
to  a  heftier  increase  (of  6%  or  greater). 

•  Advertising:  The  outlook  among 
publishers  broke  dowTi  this  way: 

Classified:  55%  expect  a  gain,  v,  ith  an 
average  growth  of  4%.  But  32%  expect  the 
decline  to  continue,  at  the  5%  level. 

Retail:  73%  anticipate  a  rise,  at  5%,  with 
only  14%  bracing  for  a  decline,  at  6%. 

National:  30%  look  for  a  gain,  at  an 
average  of  3%,  while  23%  look  for  a 
decline,  at  6%. 

•  Pricing:  Only  about  one  in  10  among 
publishers  expect  a  boost  in  single-copy 
sales  prices,  but  three  in  10  look  for  a 
subscription  price  hike. 

•  Content:  Asked  what  they  are  doing 
about  content,  a  majority  of  papers  report 
“improved  Page  One”  and  “increased  local 
coverage”  as  their  prime  efforts.  One  in 
three  cite  “better  business  coverage.” 

•  The  Web:  Despite  claims  that 
newspapers’  online  initiatives  have  largely 
tanked,  publishers  apparently  remain 


.strongly  committed  to  them.  More  than 
45%  said  online  revenue  had  increased  in 
the  past  year,  with  only  19%  claiming 
setbacks  —  and  62%  forecast  hikes  this 
year  and  just  3%  predict  declines.  And 
despite  claims  that  the  Web  is  rarely 
profitable,  44%  of  tbe  publishers  said  they 
were  making  money  on  the  Web  (up  from 
25%  last  year),  with  47%  saying  they  were 
not.  This  should  be  taken  with  a  grain  of 
salt,  however,  since  most  of  these  sites 

would  not  be  profitable 
if  they  stood  on  their 
own  or  did  not  share 
staff  or  content  with 
their  print  cousins. 

Assessing  the 
industry’s  overall  effort, 
our  sample  split  almost 
evenly  among  those 
who  felt  newspapers 
have  put  too  much,  too 
little,  or  just  the  right 
amount  of  effort  into  online  operations. 

Nok\  cross  your  fingers 

One  of  the  more  intriguing  aspects  of 
the  new  TIPP  poll  was  this  open-ended 
question:  What  is  the  greatest  concern  at 
your  newspaper  for  the  coming  12  months? 

Of  course,  many  answers  were 
predictable,  related  to  attracting 
advertisers  and  growing  circulation.  A 
surprising  number  cited  newsprint  costs, 
despite  sinking  prices  in  recent  months. 
One  publisher  poignantly  said,  “Survival.” 
Many  offered  variations  on  the  goal  of 
thriving  despite  budget  constraints: 

“Learning  how’  to  operate  at  a  profit 
without  ruining  the  franchise.” 

“Not  cutting  too  deeply  because  of 
recession.” 

“Keeping  Wall  Street  analysts’  e.xpecta- 
tions  reasonable.” 

“Balancing  needs  for  reasonable 
profit  and  still  putting  out  a  paper  that 
serves  readers.” 

“Increasing  market  share  and 
readership  in  the  face  of  continued 
margin  management.” 


Among  concerns  that  seem  to  be 
coming  to  the  forefront  right  now;  the 
rising  cost  of  health  insurance  for 
employees;  increasing  difficulties  in 
finding  “quality  help”  in  an  environment 
of  “low  pay  increases”;  press  freedom; 
retailer  consolidation;  the  challenge  of 
covering  the  terrorism  storv’;  and,  perhaps 
most  troubling  of  all,  “fear  of  future”  and 
“lack  of  vision.” 

Clearly,  though,  the  executives  see  the 
industry  as  a  whole  well-positioned  to 
enjoy  a  modest  bounce-back  year,  while 
recognizing,  as  one  editor  put  it,  that 
“e.xtraordinaiy  cash-flow’  margins  may 
not  be  sustainable.”  But,  as  a  publisher 
noted,  “If  the  economy  doesn’t  improve, 
all  bets  are  off  ”  i 


A  Gift  of  Meaning 

Bill  Tammeus 

“1  don’t  know  of  another  voice  in  American 
newspaper  journalism  quite  like  his.  From 
beautiful  descriptions  of  nature  to  considerations 
of  his  mother’s  death  to  the  matter  of  bio¬ 
engineered  plants  to  the  conundrum  of  the  death 
penalty;  from  Harry  Truman,  Chelsea  Clinton, 
Waco,  Mark  Twain,  and  Kosovo,  to  homosexuality, 
preachers,  and  baseball — good  Lord!  Mr.  Tammeus 
keeps  a  steady  eye  on  balancing  the  insights  of  his 
head  and  the  emotions  of  his  heart,  always  aiming 
to  decipher  what  is  aptly  called  A  Gift  of  Meaning” 
— Walt  Harrington 
264  pages,  $19.95  paper 

The  Chain  Gang 

One  Newspaper  versus  the  Gannett  Empire 
Richard  McCord 

“An  exceedingly  well-told  story  of  McCord’s 
successful  fight  for  survival  in  Santa  Fe,  NM, 
and  also  of  his  guerrilla  warfare  to  help  another 
small  paper  survive  (barely)  against  Gannett’s 
underhanded  tactics  in  Green  Bay,  Wis.  The  plot 
is  Gutsy  Underdog  vs.  Bullying  Tycoon,  and  that 
makes  it  a  good  yarn.  But  it’s  more  than  that. 

...  A  first-rate  book.” —  Washington  Post 
312  pages,  $17.95  paper 
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2001  NEWSPAPER  TRANSACTIONS 


Seller:  Kerry  and  Joy  Murdock 
Buyer;  Mitch  and  Meg  Bettis 
Broker:  Cribb  &  Associates  S 


The  Midweek,  De  Kalb 
Seller:  Chuck  and  Kathy  Siebrasse 
Buyer:  Pulitzer  Inc. 

Broker:  Cribb  &  Associates  S 


DAILY 

NEWSPAPER  SALES 
JULY-DECEMBER  2001 

COLORADO 
Telluride  Daily  Planet  —  3,841 
Seller:  American  Consolidated  Media 
Buyer:  Womack  Publishing  Co. 

FLORIDA 
Boca  Raton  News  — 13,673 
Seller:  Michael  Martin 
Buyer:  Neal  Heller 

KANSAS 

Arkansas  City  Traveler — 4,886 
Seller:  Morris  Communications  Corp. 

Buyer:  Winfield  Publishing  Co. 

PENNSYLVANIA 
The  Danville  News  —  3,304 
Seller:  Stauffer  Media  Inc. 

Buyer:  Ottaway  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Reporter.  Lansdale  — 18,373 
Seller:  Gannett  Co.  Inc. 

Buyer:  Journal  Register  Co. 

TEXAS 

Kilgore  News  Herald — 3,065 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Bluebonnet  Publishing  LLC 
Broker:  Dirks.  Van  Essen  &  Murray  S 

WEEKLY 

NEWSPAPER  SALES 
2001 

I’ALIEORNIA 
The  Catalina  Islander,  Avalon 
Seller:  Pacific-Sierra  Publishing  Inc. 

Buyer:  Community  Media  Corp. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

East  Bay  Express,  Berkeley  (alternative) 
Seller:  Chicago  Reader 
Buyer:  New  Times  Inc. 

Clearlake  Observer-American 
Seller:  Times  Publishing  Co. 

Buyer:  California  Newspaper  Partnership 
Broker;  Dirks,  Van  Essen  &  Murray  S 


Hollywood  Independent,  Los  Angeles 
Seller:  National  Media  Inc. 

Buyer;  Equal  Access  Media  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Los  Angeles  Independent 
Seller:  National  Media  Inc. 

Buyer;  Equal  Access  Media  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

West  Hollywood  Independent,  Los  Angeles 
Seller;  National  Media  Inc. 

Buyer:  Equal  Access  Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Westsider,  Los  Angeles 
Seller;  National  Media  Inc. 

Buyer;  Equal  Access  Media  Inc. 

Broker;  Dirks.  Van  Essen  &  Murray  S 

Wilshire  Independent,  Los  Angeles 
Seller;  National  Media  Inc. 

Buyer:  Equal  Access  Media  Inc. 

Broken  Dirks,  Van  Essen  &  Murray  S 


The  Sun,  Seal  Beach 

Seller:  Pacific-Sierra  Publishing  Inc. 

Buyer:  Community  Media  Corp. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  wants  News 
Seller:  Times  Publishing  Co. 

Buyer;  California  Newspaper  Partnership 
Broker:  Dirks,  Van  Essen  &  Murray  S 


Fruita  Times 

Seller:  Eugene  Thomas 

Buyer;  Robert  Sweeney  and  Robert  Dougherty 

Gunnison  Country  Times 
Seller:  American  Consolidated  Media 
Buyer:  Mike  Ritchey 


The  Norwood  Post 

Seller:  American  Consolidated  Media 

Buyer;  Womack  Publishing  Co. 

The  Weekly  News  Chronicle,  Parker 
Seller:  Jim,  Pat,  and  Robin  Myles 
Buyer:  Colorado  Community  Newspapers 
Broker:  Cribb  &  Associates  S 

CONNECTICUT 
The  Litchfield  County  Times,  New  Milford 
Seller:  Arthur  L.  Carter 
Buyer:  Journal  Register  Co. 

DISTRICT  OF  COLUMBIA 
The  Washington  Blade  (gay) 

Seller:  Washington  Blade  Inc. 

Buyer;  Window  Media  LLC 

FLORIDA 

The  Williston  Pioneer 

Seller;  Skipper  Hammond 

Buyer:  Landmark  Community  Newspapers  Inc. 

Williston  Sun-Suwanee  Valley  News 
Seller:  Bess  Williams 

Buyer;  Landmark  Community  Newspapers  Inc. 

GEORGIA 

The  Monroe  County  Reporter,  Forsyth 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Crescent  Media  Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Madisonian,  Madison 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Mainstreet  Communications 
Broker;  Dirks.  Van  Essen  &  Murray  S 

IDAHO 

Boise  Weekly  (alternative) 

Seller:  City  of  Roses  Newspaper  Co. 

Buyer;  Mark  and  Sally  Barnes 
Broker:  Dirks,  Van  Essen  &  Murray  S 

ILLINOIS 

The  Octopus,  Champaign  (alternative) 

Seller:  Yesse  Communications 
Buyer;  Saga  Communications  Inc. 


INDIANA 
Herald-Republican,  Angola 
Seller:  Home  News  Enterprises 
Buyer:  Kendallville  Publishing  Co.  Inc. 


The  Undsborg  News-Record 
Seller:  Montgomery  Communications  Inc. 
Buyer:  John  Marshall 


KENTUCKY 
The  Jessamine  Journal,  Nicholasville 
Seller:  Republic  Newspapers  Inc. 
Buyer:  Advocate  Communications  Inc. 
Broker:  Cribb  &  Associates  S 


Rio  Blanco  Herald  Times,  Meeker 


MAINE 
Capital  Weekly,  Augusta 
Seller:  American  Consolidated  Media 
Buyer:  Crescent  Publishing  Co. 

Bar  Harbor  Times 

Seller:  American  Consolidated  Media 

Buyer:  Crescent  Publishing  Co. 

The  Republican  Journal,  Belfast 
Seller:  American  Consolidated  Media 
Buyer:  Crescent  Publishing  Co. 

{Continued  on  Page  17} 


Ramona  Sentinel 
Seller:  Cameron  Publications  Inc. 
Buyer:  Hansen  Publishing  LLC 
Broker:  Cribb  &  Associates  S 


COLORADO 
Dolores  Star 

Seller:  Robin  and  Kelly  Allmon 
Buyer:  Richard  Ballantine 


The  Western  Times.  Sharon  Springs 
Seller:  Barry  and  Jackie  Walker 
Buyer:  Julie  and  Dale  Samuelson 


IOWA 
West  Branch  Times 
Seller;  Mike  and  Deb  Owen 
Buyer:  Jake  Krob  and  Stuart  Clark 

KANSAS 

Anderson  County  Advocate,  Garnet 
Seller:  Richard  and  Lynn  Holrlerman 
Buyer:  B&B  Publishing 

The  Baldwin  Ledger,  Lawrence 
Seller:  DTM  News  &  Advertising 
Buyer:  World  Co. 
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BROKERS  AND 
CONSULTANTS 

AdMedia  Partners  Inc. 

444  Madison  Ave.,  19th  Floor 
New  York,  NY  10022-6934 
Phone: (212)  759-1870 
Fax:(212)888-4960 
E-mail:  Infotgradmedia 
partners.com 

Web  site:  http://www.admedia 
partners.com 

Associated  Texas 
Newspapers  Inc. 

W.E.  Berger,  President 
1801  Ex^sition  Blvd. 

Austin,  TX  78703 
Phone:  (512)476-3950 
Fax:  (512)476-6356 

C.  Berky  &  Associates 


123  N.W.  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 
Phone; (561) 368-4352 
Fax:  (561)  391-2178 
E-mail:  pageboca(a)aol.com 

Blackburn  &  Co.  Inc. 

James  W.  Blackburn  Jr.,  Chairman 
201 N.  Union  St.,  Suite  340 
Aiexandria,  VA  22314 
Phone: (703)  519-3703 
Fax:  (703)  519-9756 
E-mail;  blackbumcoinc(3msn.com 

Bolitho  Media  Service 

Thomas  C.  Bolitho,  Owner 
RO.  Box  1985 
Ada,  OK  74821 
Phone:  (580)421-9600 
Fax:  (580)  332-7752 
E-mail:  bolitho@bolitho.com 
Web  site:  http://www.bolitho.com 


Richard  Briggs  &  Associate 
RO.  Box  579 
Landrum,  SC  29356 
Phone:  (864)  457-3846 
Fax:(864)457-3847 
E-mail:  rhb@teleplex.net 

Brydon  Media  Services 
Donald  J.  Brydon,  Owner 
RO.  Box  8197 
NewYork,  NY  10150 
Phone/Fax:  (718)  997-7561 

C,B.S.  Associates 
Cart  B.  Shaver 
423  Sutton  Circle 
Danville,  CA  94506 
Phone: (925)  736-6350 
Fax:  (925)  736-3034 

Cribb  &  Associates 

John  T.  Cribb,  President 
104  E.  Main  St.,  Suite  402 


Bozeman,  MT  59715 
Phone;  (406)  586-6621 
Fax:  (406)  586-6774 
Web  site:  http://www.cribb.com 

Dirks,  Van  Essen  &  Murray 

Lee.  E.  Dirks,  Chairman 
Owen  D.  Van  Essen,  President 
Philip  W.  Murray,  Senior  Vice 
President 

119  E.  Marcy  St.,  Suite  100 
Santa  Fe,  NM  87501 
Phone: (505)  820-2700 
Fax:  (505)820-2900 
E-mail;  info@dirksvanessen.com 
Web  site:  http://www.dirks 
vanessen.com 

Milton  Q.  Ford  &  Associates 
4006  Baronne  Way 
Memphis.  TN  38117 
Phone:  (901)  763-2570 


Fournier  Media  Services  Inc. 

RO.  Box  750 
Prosser,  WA  99350 
Phone: (509) 786-4470 
Fax:  (509)  786-1779 
L.  Barry  French 
3  Ashlawn  Road 
Assonet,  MA  02702 
Phone: (508)  644-5772 
E-mail:  barryfrench@juno.com 

Gauger  Media  Service  Inc. 

David  E.  Gauger 
RO.  Box  627 
Raymond,  WA  98577 
Phone:(360)942-3560 
Fax:  (360)  942-9896 

W.B.  Grimes  &  Co. 

Larry  Grimes,  President 
24212  Muscari  Court 

{Continued  on  Page  17} 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


ENTERTAINMENT 


NEWS.  REVIEWS.  FEATURES. 

Columns.  Photos.  Billboard  charts. 
Movie  charts.  TV  ratings. 

“This  Day  in  Music”  almanac. 

From  the  leading  brands  in  the  business. 

BPI  Entertainment  News  Wire 


Peter  Gonzaga  Tel#  (323)  525-2240 
www.bpienw.com 


FEATURES  AVAILABLE 


SKIING  AND  SNOWBOARDING 

Weekly  column  with  latest  news  &  features 
of  the  downhill  and  cross-country  sport. 

Recreational,  competitive. 
Remember  -  the  Olympics  are  coming! 

ActNow!  FREE  SEASON  to  first  10  c^ers! 
WORLD  WIDE  NEWS 
(800)  210-5678 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS.  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-1-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 


NICHE  PUBLISHING  (NEWSPAPER) 

start-ups  available  for  Texas  and  Florida. 
Perfect  addition  for  existing  publishers.  We 
will  partner  with  you  but  will  write  buy-out 
agreement  so  you  can  own  it  quickly.  Con¬ 
cept  proven  in  California  with  gross  revenues 
nearing  $1  million.  No  investment  necessary 
but  you  must  be  able  to  cash-flow 
operation.  Confidentiality  agreement  re¬ 
quired.  Fax  inquires  to:  (559)  299-2134. 


STORE  FRONT  SALES 

Professional,  Customized  store  front 
programs.  Elaine  Rockhill  (480)  326-6322 


BUSINESS  OPPORTUNITIES 


PUROFIRST/PUROCLEAN:  Insurance  Res¬ 
toration  Franchise  Business  Opportunity  in 
a  rewarding,  recession  proof  industry.  Low 
cash  investment.  (800)  247-9047  ext.  132 


CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 


www.editorandpublisher.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


PHILLIPS  PROPERTIES.  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker.  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Dally 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


Leader  in  Sale 
of  Community 
Newspapers 


Check  ottr  references 

(2I4>  265-9.MN) 


Kickcnhucher  IVIedia 

^>731  Dcsco  Or..  Dallii 
673!  Dcsco  Dr.,  Dallas.  IN  75223 
\v  ww  .rickenbachcrmcdia.CL'm 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road.  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 


Over  the  years  we've  prcxiuced  top  values  for  publishing  companies,  in 
thousands  of  transactions  throughout  the  country.  VVe  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 
Kerry  Murdock 


CRIBB 

&  ASSOCIATES 


NEWSPAPERS  FOR  SALE 


3  WEEKLIES/1  SHOPPER  in  Southern  Min¬ 
nesota.  Real  estate.  Commercial  printing. 
$275.000.call  (507)  374-6531  for  more 
information. 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others. 

Free  list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 


FOR  SALE:  Iowa  weekly,  in  high-growth 
area  $360,000  gross,  20%  +  cash  flow. 
2001  was  a  good  year  here!  Email  inquiries 
to:  paperforsale@consultant.com 


NEWSPAPERS  WANTED 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  informahon  about  your  company  to: 

Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL.,  NY,  NY  10003 


EQUIPMENT  FOR  SALE 


FOR  IMMEDIATE  SALE: 

Press  &  Folder  ■  Goss  Urbanite  Series  1000 
The  equipment  is  as  follows: 

Urbanite  Series  1000: 

•  22  3/4”  cut-off;  26  1/2”  web 
Manufactured  in  1975. 


•  Open  Fountain  with  Molleton 
Roller  Dampeners. 

•  K&F  Lock  -ups, 

•  Double  Formers, 

•  2:1  single  out  folder. 

The  press  consist  of: 

•  4  Mono  Units 

•  2  Mono  Units 

•  1  3-Color  Unit 

•  2  Fincor  Motors-100  RPM-1750 

•  4  Jardis  Pasters:  (2)  10-side;  (2)  13-side 

•  2  Elevating  Roll  Stands 

•  1  Folder;  2:1  Straight  &  Collet 

•  2  Fincor  Consoles. 


'Installation  is  available 

For  Details  Call 

U.M.I 

(800)  531-9719 
INFO^UMIPRESSPARTS.  COM 


GOSS  COMMUNITY  9  units,  with  SC 
folder,  will  consider  total  package  or  indi¬ 
vidual  units.  May  be  seen  running;  available 
spring-summer  2002.  Call  Warren  (252) 
473-2105. 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)6484611  or  fax  (81 5)  648-2856 


Pubiication  Brokerage  &  Appraisai 


crityb.  com 

^Lintings.  Topics.  Mors! 


(406)  586-6621 

Bozeman.  Montana 


Call  us  about  our 
low  contract  rates! 


(888)  825-9149 


JANUARY  7,  2002  EDITOR  &  PUBLISHER  CI.ASSIFIKDS  Cl 
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Phone:  1-888-825-9149 


CLAniFI[D  ADVERTISING  Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLlSHER.COM 


-EQUIPMENT  &  SUPPLIES- 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
HarrisAleidelber&AHall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


2  GOSS  SSC-4  Highs  folder  consul  decks 
running  $180,000.00/  best  offer 
call  Bob  (631)231-6060 

FOR  SALE:  5/U  1974  Goss  Community 

w/SC  folder,  50  HP  drive,  $90,000;  7/u 
1986  News  King  w/KJ8  folder,  60HP, 
$150,000;  6/u  68-73  News  King 

w/running  circ  register  on  units,  w/KJ6 
folder  w/upper  former  &  60  HP,  $68,000 
guaranteed;  Goss  Community  SSC  1996 
4/u  w/SSC  folder/60  HP. 

Call  John  Newman  (913)  648-4195 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


MOST  MANAGERS  ARE  promoted  with  no 
training.  We  have  30  years  of  industry  ex¬ 
perience  to  help  you  manage  better  and  at¬ 
tain  your  personal  or  career  goals.  Call 
Eric  Riess  (510)  526-8524. 

PARENTING  COLUMNS:  FREE  columns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  (Office  of  Child  De¬ 
velopment.  Download  at: 
www.pitt.edu/-ocdweb/columns.htm 


CIRCUIATION  SERVICES 


40  YEARS  NEWSPAPER  <  ' 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


BEHER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOrrWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


INl'ERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER-Los  Angeles 

Niche  biker  magazine  group  being  acquired 
by  private  equity  firm  seeks  hands  on 
publisher  with  strong  background  in  maga¬ 
zine  publishing,  full  responsibility.  Only 
experienced  individuals  need  apply. 

Fax  (310)  207-0035 
lporrazzo@vintagecapitalgroup.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


-HELP  WANTED- 


ADMINISTRATIVE 


ADMINISTRATIVE 


GROUP  PUBLISHER/ 

I  CHIEF  OPERATING  OFFICER: 

;  Metro  Silicon  Valley 

,  Group  seeks  COO  to  manage  four  N.  Calif. 

alternative  weeklies.  Position  based  at  San 
I  Jose  HQ.  Oversee  budgets,  vendors,  adver¬ 
tising,  HR,  business  department.  Must  have 
I  degree  in  business,  operations  or  related; 
i  MBA  or  advanced  training  preferred.  Mini- 
I  mum  ten  years'  experience  in  operations 
;  management  with  a  record  of  increasing  re- 
j  sponsibility  and  management  skill,  ideally 
'  including  positions  as  COO  or  VP/Ops  of 
I  $15MM-i-  company.  Experience  in  divisional 
i  reporting  strongly  desired.  Reports  to  CEO. 

;  Position  offers  top  executive  salary,  com- 
■  petitive  benefits,  aggressive  bonuses  and 
equity.  To  apply.  E-mail  resume  and  salary 
;  history  to:  confidential@metronews.com. 
i  Mailed  applications  can  be  sent  to:  Metro 
I  Newspapers,  attn:  D.  Pulcrano,  550  S  First 
St.,  San  Jose,  CA  95113. 

GENERAL  MANAGEMENT 
Lee  Enterprises  (www.lee.net  /  NYSE:LEE), 
a  publicly  traded  media  company  that  owns 
23  daily  newspapers,  more  than  100  weekly, 
classified,  shopper  and  specialty  publica¬ 
tions,  and  associated  Internet  services, 
seeks  highly  talented  individuals  who  are 
currently  department  heads  in  newspapers 
with  circulation  between  30,000  and 
60,000.  We  have  several  department  man¬ 
ager  openings  in  our  newspapers  for  indi¬ 
viduals  with  five  to  ten  years  experience 
who  aspire  to  become  publishers  of  highly 
successful  medium  market  newspapers. 

;  We  are  interested  more  in  your  management 
j  style  and  record  of  success  than  we 
are  in  your  current  assignment.  We  will  con- 
i  sider  current  department  managers  from  all 
I  areas  of  newspaper  management. 

!  If  you  are  a  talented  individual  who  feels 
;  you  could  contribute  more,  Lee  provides 
:  the  opportunities  based  on  your  abilities 
:  and  the  results  you  deliver.  Do  you  think 
.  you  are  good?  Then  Lee  is  to  place  to  display 
your  talents. 

If  you  are  interested  in  pursuing  this  oppor¬ 
tunity,  please  send  a  cover  letter,  resume 
and  salary  history  to: 

,  Lee  Enterprises,  Inc. 

215  N.  Main  Street,  Davenport,  lA  52801 
'  Attn:  Andy  Wall 

;  Fax:  (563)  328-4331  Ph:  (563)  383-2157 
j  E-mail:  jobs@lee.net 

I  EOE  M/F/DA 

j  Female  and  minority  candidates  are 
encouraged  to  apply. 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
I  Journal,  needs  high-energy  Sales  Managers 
I  to  build  &  lead  teams  at  start-up  community 
j  dailies  on  the  West  Coast.  Competitive 
1  compensation  -h  stock  options  for  aggressive 
I  leaders  (we  are  venture  capital- 
]  backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 

'  hr@berkeleydailyplanet.net  or  FAX  to: 

(510)841-5695 


GENERAL  MANAGER 

Colorado  daily  newspaper  with  circulation 
of  22,000  seeks  an  experienced  general 
manager.  Must  understand  all  aspects  of  a 
daily  newspaper.  Strong  background  in  ad¬ 
vertising  necessary.  Must  be  willing  to  con¬ 
tribute  as  part  of  the  company's  management 
team.  Excellent  salary  and  benefits. 

Please  respond  to: 

Box  2510,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


ADVERTISING  DIRECTOR 
Our  daily  (9,200  AM)  and  Sunday  (10,200) 
located  in  Pennsylvania  is  looking  for  an  Ad¬ 
vertising  Director  to  lead  us  through  the 
21st  Century. 

Our  candidate  will  be  able  to  lead,  tram  and 
develop  ad  staff  and  grow  revenue  in  our 
market,  where  our  research  shows  us  as 
the  leading  media  source. 

We  are  part  of  a  growing  and  progressive 
family  owned  Media  Company  that  believes 
in  helping  our  employees  to  become  the 
best  at  what  they  do.  Training  and  technology 
are  part  of  our  commitment. 

Competitive  salary,  401(k),  health,  pension 
and  bonus  program. 

If  you  think  that  you  are  the  candidate  that 
we  are  looking  for  send  your  resume  to: 

Mr.  James  Towner,  Publisher 
The  Daily  &  Sunday  Review 
116  Mam  Street,  Towanda,  PA  18848 
Deadline  to  apply:  January  21,  2002 

CLASSIFIED  MANAGER 
The  Anchorage  Daily  News  seeks  a 
dynamic  sales  and  results-oriented  Classified 
Manager.  We  need  a  leader  to  build  traditional 
revenue  streams,  develop  the  staff, 
work  with  key  clients  and  grow  non-traditional 
business  with  our  New  Media  department. 
Our  25  person  classified  team  includes  a 
strong  Classified  Telephone  Sales 
Manager  and  proven  phone  room  staff. 

The  AON  is  a  Me  Clatchy  newspaper,  an  or¬ 
ganization  known  for  progressive  manage¬ 
ment  practices,  solid  performance  and  pro¬ 
gressive  leadership.  We  offer  a  competitive 
compensation  package  and  the  chance  to 
excel  and  grow  with  one  of  today's  premier 
newspaper  companies. 

Anchorage,  Alaska  is  a  dynamic  city  with 
great  restaurants,  over  50  miles  of  bike 
paths,  year-round  outdoor  opportunities, 
abundant  wildlife  and  a  cultural  environment 
to  match  any  city  our  size. 

Please  forward  your  resume  and  cover  letter 
to: 

Anchorage  Daily  News 
Attn:  Nancy  Manes 

Director  of  Organizational  Development 
P.O.  Box  149001 

Anchorage,  AK  99514 
Or  E-mail  to:  jobs@adn.com 
Or  FAX  to:  (907)  2574472 
The  Anchorage  Daily  News  is  an  Equal  Op¬ 
portunity  Employer  and  welcomes  a  diversity 
in  applicants. 


Advertisers  call  Michele  Golden  at  [6461654-5304 


THE  NEWSPAPER  INDUSTRY’S  , MEETING  PLACE 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  fo^: (646) 654-5312 
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-HELP  WANTED- 


ADVT.RTISING _  _ CIRCULATION _  CIRCULATION  EDITORIAL 


ADVERTISING  DIRECTOR 
Daily  (22,000  circulation)  newspaper  in 
beautiful  Southern  New  Mexico  is  looking 
for  an  Advertising  Director  to  lead  our  sales 
efforts.  We  are  seeking  someone  who  is 
able  to  motivate  people,  in  a  team  environ¬ 
ment  and  grow  revenue  in  our  market.  Can¬ 
didate  must  have  a  previous  track  record  of 
increased  revenue  growth,  able  to  train  in 
modern  sales  techniques,  plan  budgets  and 
have  experience  with  major  accounts.  You 
will  join  an  energetic  sales  team  working  in 
a  fast  paced  environment.  Position  offers  a 
competitive  salary  and  excellent  benefits. 
Email  resume  with  cover  letter  to 
jluna@lcsun-news.com.  Mail  to:  Box  1749, 
Las  Cruces,  NM  88004  FAX:  (505) 
541-5497.  All  inquiries  will  be  kept  strictly 
confidential. 

CLASSIFIED  SALES  SUPERVISOR 
Busy  major  metropolitan,  Zone  9,  Midwest 
city  is  looking  for  a  Classified  Sales  Super¬ 
visor  to  lead  the  Call  Center  in  sales  devel¬ 
opment  and  growth.  Knowledge  of  Classified 
advertising  and  the  Internet,  selling  vertical 
products,  computer  skills  including  Excel  and 
Word  are  essential.  Great  benefits 
package.  Please  send  confidential  resume 
to  Box  2505,  Editor  &  Publisher  Classified, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

Established  dot-com  seeks  PRINT 
PUBISHER  OR  AD  SALES  PROFESSIONAL 
for  expansion  into  several  U.S.  regional 
markets.  Position  requires  excellent  track 
record  in  outside  sales,  business  savvy  and 
general  knowledge  of  publishing  industry. 
Office  will  be  home-based,  with  periodic 
travel  throughout  market.  Exciting  compen¬ 
sation.  E-mail  resume  and  salary  history  to 
cordway@ionus.com  or  mail  to:  Market 
Manager,  lonUS.com,  5703  Oberlin  Drive, 
Suite  108,  San  Diego,  CA  92121. 

SALES  MANAGER 

To  hell  with  the  recession!  We’re  growing 
like  crazy.  Come  grow  with  us.  We  have  a 
great  sales  team  of  eight.  Now  we  need  a 
great  coach.  We  are  The  Rhinoceros  Times, 
NC’s  largest  community  weekly  and  we’re 
in  the  hunt  for  a  manager  with  a  proven  ad¬ 
vertising  sales  record.  If  you  can  take  our 
reps  to  the  top,  you  will  be  well  rewarded. 
Fax  resume  to  Attn:  William: 

(336)  273-0821  or  w@rhinotimes.net 

The  Orange  Leader,  a  9,000  daily  newspaper 
in  southeast  Texas,  has  an  immediate 
opening  for  an  ADVERTISING  MANAGER. 
This  is  an  excellent  career  opportunity  for  a 
dynamic,  experienced  advertising  profes¬ 
sional.  Please  send  resume  to:  Publisher, 
The  Orange  Leader,  200  Front  Ave., 
Orange,  TX  77630. 


CIRCULi\TION 


CIRCULATION  DIRECTOR  needed  for  a  7 
day,  20,000  circulation  newspaper.  Great 
opportunity  for  an  experienced  leader  with 
good  people  skills  and  strong  on  sales  and 
service.  Good  pay  and  benefits  including 
health,  dental,  401(k),  pension  plan,  etc. 

If  you  are  ready  for  hard  work  and  a  rewarding 
challenge  this  could  be  for  you. 
Send  resume  to  Publisher,  Record-Courier, 
P.O.  Box  1201,  Ravenna,  OH  44266. 

WWW. edi  to  randpublisher.com 


CIRCULATION  DIRECTOR 
We  need  an  experienced  circulator  with  a 
proven  record  of  success  to  grow  our  num¬ 
bers  and  increase  our  penetration  while 
providing  excellent  customer  service.  Our 
award-winning  product  enjoys  80%  reader- 
ship  while  only  60%  of  the  market  subscribes, 
offering  great  growth  potential. 
You  must  be  a  strong  manager  and  an  ag¬ 
gressive,  results-oriented  marketer  who  rel¬ 
ishes  a  challenge.  Send  resume  and  salary 
requirements  to:  L.  Michael  McCraken,  Pub¬ 
lisher,  Wyoming  Tribune-Eagle,  702  W.  Lin¬ 
colnway,  Cheyenne,  WY  82001,  or  at: 
mikem@wyomingnews.com 

CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Times  Leader,  a  Knight-Ridder  newspa¬ 
per  IS  seeking  a  #2  position  in  the  circulation 
Department.  Circulation  is  63,000  Sunday 
and  45,000  daily.  The  person  we  are 
seeking  must  be  aggressive  in  achieving 
overall  circulation  growth,  and  have  the  ability 
to  motivate  people  in  a  team  environment.  To 
qualify  for  this  position  you  should 
have: 

•  Circulation  sales  and  marketing 
experience 

•  Operations  knowledge 

•  Comprehensive  newspaper  experience 

•  Knowledge  of  ABC  rules 

•  Excellent  communication  and 
interpersonal  skills 

•  Ability  to  manage  in  a  fast-paced 
environment 

The  Times  Leader  offers  a  competitive 
compensation,  comprehensive  benefit  plan, 
including  dental,  health,  vision  and  life  insur¬ 
ance  plans,  401(k)  plan  and  stock  option 
plan.  Send  resume  and  cover  letter  to: 

Susan  Kahlau 
c/o  Times  Leader 
15  North  Mam  Street 
Wilkes-Barre,  PA  18711 

CIRCULATION  SYSTEMS  ADMINISTRATOR 
Southern  California  daily  seeks  hands-on 
circulation  (business)  systems  administrator 
to  maintain  and  expand  existing  PBS  CM 
setup  and  peripherals,  provide  instructional, 
technical  and  networking  support  to  users 
in  PC  and  MAC  environments,  and  work 
closely  with  circulation  and  accounting  per¬ 
sonnel  to  ensure  consistent  and  accurate 
data  depiction.  Familiarity  with  LpPlus, 
APPIC  and  PostalSoft  a  plus;  will  cross-train 
with  PBS  advertising  systems 
administrator.  Experienced  CM  analysts 
ready  to  move  up  to  the  administrative  level 
are  encouraged  to  apply.  The  Antelope  Valley 
Press  is  a  family-owned  daily  located 
one  hour  north  of  Los  Angeles.  We  are  one 
of  California’s  fastest-growing  newspapers 
and  offer  an  excellent  benefits  package. 
Please  sumbit  resume  with  salary  require¬ 
ments  to:  Antelope  Valley  Press,  Human  Re¬ 
sources  Department,  P.O.  Box  4050, 
Palmdale,  CA  935904050.  Or  E-mail  to: 
tvaldes@avpress.com 

YOU  CAN  SELL  YEAR-ROUND  IN  THE 
VALLEY  OF  THE  SUN! 

The  Tribune  Family  of  Publications  is  currently 
looking  for  successful  sales  contractors  to 
gain  home  delivery  subscribers  in 
our  suburban  Phoenix  market.  For  more  in¬ 
formation,  contact  Todd  Halvorsen  at: 

(480)  898-6326  or  online  at: 
thalvorsen@aztrib.com 


CIRCULATION  MANAGER 
The  Corvallis  Gazette  Times/Albany  Demo¬ 
crat-Herald  seeks  experienced  operational 
manager  to  lead  our  circulation  team.  Our 
two  newspapers  have  daily  circulations  of 
13,500  and  18,000,  respectively,  with 
combined  Sunday  product  circulation  of 
35,000.  Located  in  the  heart  of  the  beautiful 
Willamette  Valley,  wt  are  close  to  the 
Oregon  coast  and  Cascade  Mountains,  and 
we  are  home  to  a  Pac  10  University. 
Successful  candidate  will  be  a  skilled  mar¬ 
keter,  communicator  and  strategic  planner 
with  demonstrated  ability  to  develop  and 
implement  robust  customer  service  and 
sales  programs.  This  department  head  po¬ 
sition  reports  directly  to  the  Publisher  and 
serves  as  a  member  of  our  management 
team. 

We  are  proud  to  be  a  Lee  Enterprises 
newspaper-a  leader  in  the  industry  in  sales 
and  marketing,  emphasizing  strong  local 
journalism  as  our  foundation  for  success. 
We  offer  a  full  benefits  package  including 
medical,  dental,  vision,  life  insurance,  gen¬ 
erous  401k,  employee  stock  purchase  and 
paid  vacation. 

Please  submit  resume  and  salary  require¬ 
ments  to:  Human  Resources  Dept.,  P.O. 
Box  130,  Albany,  OR  97321;  or  E-mail  to: 
linda.powell@lee.net;  or  FAX  to: 

(541)926-7209. 


CIRCULATION  MANAGER 
THE  WINCHESTER  STAR,  WINCHESTER,  VA 
Family  owned  newspaper  (22,500  daily  and 
25,800  Saturdays)  seek  Circulation  Manager. 
We  are  looking  for  someone  who  will  assume 
the  responsibility  of  the  present  manager,  re¬ 
porting  to  him  until  retirement.  Experience  in 
Home  Delivery,  Single  Copy 
Sales,  ABC,  Newspaper  In  Education,  Total 
Market  Distribution  very  beneficial. 

Circulation  has  a  solid  base.  Good  benefits. 
Send  resume  to: 

Al  Lowdermilk,  The  Winchester  Star 
2  North  Kent  Street,  Winchester,  VA  22601 
(540)  6654944 

ZONE  MANAGER 

Our  state’s  leading  newspaper  is  looking 
for  a  Zone  Manager  to  coordinate  the  delivery 
of  our  newspaper,  sales,  customer 
service,  and  collections.  A  minimum  of  3 
years  newspaper  experience.  Excellent 
Benefits  and  Company  Car.  Please  send  re¬ 
sume  and  salary  requirements  to: 

The  Oklahoman,  Attn:  Andrea  May 
9000  N.  Broadway 
Oklahoma  City,  OK  73114 
Email:  amay@oklahoman.com 
Fax:  (405)  475-3733 
THE  OKLAHOMAN 
An  Equal  Opportunity  Employer 


EDITORIAL 


HI-TECH  Content  and  B2B  editors  sought 
for  new  media  publication  based  in  New 
Jersey.  Applicants  should  have  solid  experi¬ 
ence  researching  and  editing  technical  and 
B2B  content  in  addition  to  production  skills. 
Ideal  candidates  will  be  innovative,  motivated 
and  willing  to  be  involved  in  all  aspects 
of  publishing.  Send  replies  to: 

kitagroup@aol.com 

J.ANU.\RY  7.  2002 


BUSINESS  JOURNALISTS/ 
RESEARCH  ASSOCIATES 
Our  associates  research  and  communicate 
best  business  practices.  Here  is  an  excellent 
way  to  expand  your  horizons  beyond 
journalism  and  be  a  part  of  a  rapidly 
growing  consulting,  research,  and 
publishing  business.  Relocation  to  Chapel 
Hill,  NC  -  a  top  place  to  live  •  is  required. 
Compensation  includes  a  base  salary  of  ap¬ 
proximately  $30,000  -  $35,000  per  year, 
depending  upon  experience. 

An  extensive  list  of  responsibilities  and  further 
information  are  available  at: 

http://www.bestHn-class.com/careers/ 

job_openings.htm 

Come  join  a  fast-paced  team  on  the  cutting 
edge  of  business! 


CITY  DESK  REPORTER 

Join  the  team  at  the  award-winning  Decatur 
Herald  &  Review.  We’re  looking  for  a  city 
desk  reporter  who  is  an  aggressive 
reporter,  an  engaging  writer  and  is  interested 
in  accurate,  fair  journalism  that  entices 
readers.  We  offer  a  chance  to  learn  and 
grow,  excellent  benefits  and  a  good  work 
environment.  Daily  experience  and  Bachelor’s 
degree  preferred.  Please  send  resume 
and  writing  samples  by  January  18  to: 

T.  Kuhle,  Herald  &  Review 
P.O.  Box  311,  Decatur,  IL  62525 
Equal  Opportunity  Employer 


COPY  EDITOR,  REPORTER  OPENINGS.  West 
Central  Florida  daily  accepting  applications. 
Send  resume,  clips  to  Charlie  Brennan,  ME, 
Citrus  County  Chronicle,  1624  N,  Mead- 
owcrest  Blvd.,  Crystal  River,  FL  34429. 

Or  E-mail:  cbrennan@chronicleonline.com 


WANTED:  Skeptical,  digging,  tenacious, 
creative  investigative  REPORTER  to 
conduct  investment  research  full-time  for 
San  Francisco  Hedge  Fund.  Not  a  writing 
position.  Must  work  out  of  SF  office. 

Email:  amw@cannellcap.com 


MANAGING  EDITOR 

National  Catholic  Reporter  (NCR)  ,  an  inde¬ 
pendent  news  weekly,  seeks  an 
experienced  journalist  for  the  position  of 
Managing  Editor.  NCR,  repeatedly  honored 
for  general  excellence  ano  investigative  re¬ 
porting,  tackles  stories  within  the  church 
and  society  that  would  otherwise  go  untold. 
With  a  strong  international  component,  NCR 
gives  voice  to  alternative  views  on  issues 
within  the  wider  culture.  Candidates  must 
possess  good  editing,  writing,  and  organi¬ 
zational  skills.  Looking  for  a  newsroom 
leader  who  knows  how  to  produce  a 
vibrant,  compelling,  reader-friendly  newspa¬ 
per.  Five  years  of  journalism  experience,  a 
knowledge  of  contemporary  issues  facing 
Catholicism,  and  a  passion  for  issues  of 
peace  and  justice  essential.  The  managing 
editor  reports  to  the  editor  and  works  with 
in-house  writers,  reporter  and  stringers. 
Based  in  Kansas  City,  MO.  Send  resume  to: 
Publisher,  Managing  Editor  Search.  115  E. 
Armour  Blvd.,  Kansas  City,  MO  641 1 1 . 

FAX:  (816)  968-2280 
E-mail:  rlarlvee@natcath.org. 

UrI:  www.natcath.org.  EOE 
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-HELP  WANTED- 


EDITORIAL 


WASHINGTON  ,  D.C.  BUREAU  REPORTER 
The  Seattle  Times  seeks  a  heavy  hitter  for 
its  two-person  Washington,  D.C.  bureau. 
Applicants  must  have  strong  reporting  and 
writing  skills,  with  an  emphasis  on  in-depth 
enterprise,  flexibility  and  a  solid  under¬ 
standing  of  politics.  Facility  with  business 
reporting  is  a  plus;  the  ability  to  communicate 
effectively  with  editors  across  time 
zones  is  a  must.  We  want  fresh  perspectives, 
not  different  versions  of  stories  the 
wire  services  already  supply.  And  we  except 
a  competitive  reporter  who  can  break 
national  stories  on  forests,  fish,  high-tech 
industry,  Microsoft,  Boeing  and  other  Wash¬ 
ington,  D.C.  news  that  is  critically  important 
to  Washington  state  readers.  Candidates 
should  have  at  least  five  years'  metro-daily 
experience.  The  Seattle  Times  is  a  locally 
owned,  Pulitzer  Prize-winning  newspaper 
dedicated  to  serving  its  community  with 
quality  journalism.  To  apply,  submit  a  re¬ 
sume,  cover  letter  explaining  how  you 
would  approach  the  bureau  position,  story 
ideas  and  clips  to:  Patricia  Foote,  AMEAfiring 
and  Staff  Development,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA98111. 

NEWS  EDITOR  with  strong  writing  and  in¬ 
vestigative  reporting  skills.  Financially 
stable  4-year-old  16,000-circulation  weekly. 
www.northcoastjournal.com. 


EDITORIAL 


_ EDITORIAL _  I 

;  THE  MISSOURI  SCHOOL  OF  JOURNALISM 
!  seeks  a  city  editor  for  the  Columbia  Mis¬ 
sourian,  a  six-day  community  newspaper  i 
run  by  professionals  and  staffed  with  student  | 
reporters,  copy  editors,  designers  and  1 
photographers.  The  salary  is  low,  but  the  j 
opportunity  is  great.  This  position  offers  a  j 
chance  to  try  teaching  and  to  work  on  an  : 
:  advanced  degree  while  still  practicing  jour-  ‘ 
;  nalism.  The  student  reporters  you’ll  work 
with  are  some  of  the  best  in  the  country, 
and  we  expect  high  standards  in  daily  jour¬ 
nalism  from  them.  Candidates  should  have 
five  years  or  more  of  professional  experi¬ 
ence,  ability  to  work  with  and  coach  students, 
and  a  passion  for  the  profession. 
Send  resumes  and  letters  to  Tom 
Warhover,  Executive  Editor,  209  Lee  Hills 
Hall,  Columbia,  MO  65211-1370.  The  Uni- 
■  versity  of  Missouri  is  an  Equal  Opportunity/ 

^  Affirmative  Action  employer. 

i  EDUCATION  REPORTER  to  cover  school  dis- 
'  trict.  University  of  Texas  campus  and  com¬ 
munity  college.  One  of  the  most  important  , 
beats  for  our  newspaper  and  our  ; 
community.  Enjoy  a  dry,  warm  climate  in  a  I 
city  with  a  lot  to  offer.  Send  or  E-mail  clips  | 
to  Editor  Meta  Minton,  Midland  Reporter  j 
Telegram,  201  E.  Illinois  Avenue,  Midland,  ! 
TX  79702  or  mminton@hearstnp.com.  i 


EDITORIAI. 


International  Longevity  Center-USA 

with  a  grant  from  the  John  S.  and  James  L.  Knight  Foundation  \ 

invites  you  and  members  of  your  staff  to  an  | 

Age  Boom  Institute  for  journalists: 

Covering  the  Longevity  Revolution 

February  11-12,  2002 

Hyatt  Regency  Miami,  at  the  Miami  Convention  Center  j 

A  full  briefing  on  emerging  news  in  one  of  this  decade's  most  revolutionary  global  | 
developments  -  increasing  longevity  -  and  on  its  implications  in  areas  from  i 
business  and  politics  to  medicine.  Presentations  by  leading  scientists,  physicians, 
economists,  and  humanists  from  the  U.S.  and  Latin  America.  Keynote  by  famed 
gerontologist  Robert  N.  Butler,  M.D.,  Pulitzer  Prize-winning  president  of  the 
ILC-USA. 

Journalists  attending  these  not-for-profit,  nonpartisan  seminars  in  other  regions 
report  leaving  with  multiple  story  ideas  and  sources.  Typical  comments:  "The  very 
top  people  on  their  subjects."  "Worth  every  minute." 


EDITORIAL 


HERALD  NEWS 

Our  38,000-circulation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  is  looking  for  as  many  as  10  jour¬ 
nalists  committed  to  excellence  and  enter¬ 
prise.  We're  expanding  our  staff  as  we  create 
a  new  newspaper  for  our  vibrant,  multicultural 
community.  We  need: 

FEATURE  WRITERS  to  mine  the  rich  lode  of 
culture,  arts  and  life  in  our  diverse  and  vibrant 
communities.  We  seek  journalists 
who  write  newsy,  useful.  Interesting  stories 
that  put  our  readers’  needs  first.  Required: 
two  years  at  a  daily  and  scintillating  clips. 
Write  Stephen  McCarthy,  managing  editor/ 
assignment,  mccarthys@northjersey.com. 
PHOTOGRAPHER  with  street  smarts,  guts 
and  an  eye  for  dazzling  pictures.  We  cover 
a  diverse,  urban  community  that  offers  tons 
of  opportunity  for  enterprising  shooters. 
Required:  one  year  at  a  daily.  Write  Ryan 
Mercer,  chief  photographer: 

mercerr@northjersey.com 
REPORTERS,  NEWS  to  cover  the  waterfront 
-  we  have  one  -  in  communities  with  land¬ 
scapes  that  range  from  the  gritty  urban  to 
the  bucolic.  We  want  storytellers  who  uncover 
as  well  as  cover  stories.  Required: 
one  year  at  a  daily  or  a  graduate  J  degree. 
Write  Stephen  McCarthy. 

COPY  EDITORS  sought  for  our  sports  desk 
and  expanded  features  desk  committed  to 
producing  top-notch  sections.  We  want 
Quark-sawy  editors  with  an  eye  for  design, 
a  wordsmith's  touch  with  copy  and  a  record 
of  meeting  tough  deadlines.  Required:  one 
year  at  a  daily.  Write  Kathie  Adams,  assistant 
managing  editor: 

adamsk@northjersey.com 
GRAPHICS  EDITOR  to  help  shape  our  new 
look,  especially  our  new  feature  sections. 
We  need  a  journalist  with  a  strong  visual 
sense  and  the  ability  to  meet  deadlines. 
Must  know  QuarkXPress,  Illustrator  and 
Freehand.  Required:  Two  years  at  a  daily. 
Write  Kathie  Adams. 

COMPETITIVE  SALARIES,  excellent  benefits. 
Send  your  resume,  references,  salary  history 
and  work  samples  to  the  appropriate  editor  at 
Herald  News,  CN  473,  One  Garret 
Mountain  Plaza,  West  Paterson,  NJ  07424. 


SPORTS  COLUMNIST 

Metro  in  major-league  city  (baseball, 
hockey,  football,  universities)  looking  for 
that  special  someone  -  the  columnist  who 
has  the  edge  to  make  people  laugh  or  cry, 
and  at  the  same  time  unafraid  to  attack  the 
sports  establishment.  We  want  that  special 
someone  who  forces  readers  to  buy  the  pa¬ 
per,  the  person  whose  columns  become 
the  topic  of  the  sports  talk  shows.  Send 
clips  and  resume  to  Box  2492,  Editor  & 
Publisher  Classifieds,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


FINANCE 


VICE  PRESIDENT  OF  FINANCE 
;  21st  Century  Newspapers  is  looking  for  a 
I  VP  of  Finance  to  assume  financial  manage- 
I  ment  responsibility  for  one  of  its  weekly 
I  subsidiaries  located  in  Lapeer,  Michigan. 

]  Lapeer  is  approximately  40  miles  north  of 
j  Detroit.  Candidate  must  be  a  self-starter, 

I  have  strong  project  management  skills  and 
!  excellent  interpersonal/communication 
skills. 

Qualified  applicants  will  have  a  Bachelor’s 
degree  in  accounting  (graduate  degree  or 
CPA  preferred)  and  at  least  5  years  of  ex¬ 
perience  at  a  newspaper, 
j  We  offer  a  competitive  benefit  package  in- 
j  eluding  base  salary,  incentives  and 
j  benefits. 

j  To  be  considered  for  this  position  send  a 
I  resume  with  salary  requirements  no  later 
than  January  15,  2002. 

Sandra  Groves 

Director  of  Human  Resources 
The  Oakland  Press 
P.O.  Box  436009,  Pontiac,  Ml  48343 
Fax:  (248)  4544482 
Sandra.groves@oakpress.com 


INFORMATION  SYSTEMS 


COMPUTER  SYSTEMS  ADMINISTRATOR 
FULL-TIME 

Exciting  technical  opportunity  for  individual 
responsible  for  ensuring  the  uninterrupted 
flow  of  data  in  the  operations  of  the  adver¬ 
tising,  circulation,  finance  and  editorial 
computer  systems,  Internet  connections 
and  all  peripheral  equipment.  Ideal  candidate 
will  have  good  working  knowledge  of 
;  pagination  process  and  all  equipment  related 
I  to  automation  and  be  available  on  an 
I  on-call  basis  to  address  technical  emergen- 
I  cies. 

Computer  Technology  degree  preferred 
with  1-3  years  of  system  administration  ex¬ 
perience.  Job  related  experience  and/or 
certification  may  be  substituted  for  academic 
background.  In-depth  knowledge  of 
PC/Macintosh  operating  systems  required 
i  with  working  knowledge  of  software  appli- 
!  cations  to  include  QuarkXPress,  Adobe  lllus- 
!  trator,  Adobe  Acrobat  and  PhotoShop  desir- 
j  able.  Understanding  of  10  base  T  and  100 
I  base  T  networking  and  TCP/IP  desirable. 

1  Must  have  Internet  application  experience 
for  workstations  and  proven 
troubleshooting  skills.  Competitive  salary 
and  excellent  benefit  package. 

FAX  resume  to  (301)  662-6538 
Or  E-mail  to:  jobs@fredericknewspost.com 
The  Frederick  News-Post 
Human  Resources  Department 
467  West  Patrick  Street,  Suite  1 1 
Frederick,  MD  21701 
An  Equal  Opportunity  Employer 


Topics  will  include  Demographic  Devils:  Youth  and  Age  in  Latin  America;  Extravagant 
Claims:  A  Scientist  Looks  at  the  ‘Anti  Aging'  Movement:  The  Crisis  in  Care; 
Men's  Health/Women's  Risks:  The  Andropause  Story. 

Keynote  dinner  speaker:  Dr.  Butler  on 

Late  Life  Romance:  Love  and  Sex  After  60 

No  charge  with  advance  registration. 

Call  (212)  517-1281  or  E-mail  ageboominstitute@ilcusa.org 


CLASSIFIED 

ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs,  Si 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 


(Upcoming:  Age  Boom  Institute  in  San  Jose  May  10) 
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MAILROOM 


DISTRIBUTION  (MAILROOM)  CENTER 
MANAGER  POSITION 

The  Jackson  (Tennessee)  Sun,  a  Gannett 
Company  daily  newspaper,  has  an  Immediate 
opening  for  a  Distribution  (Mailroom) 
Center  Manager.  Position  requires  a  minimum 
of  five  years  experience  in  mailroom 
systems  and  strong  knowledge  of  mailroom 
equipment  including  the  Sheridan  NP  630 
inserter.  Candidate  must  have  strong  oral, 
written,  communication,  interpersonal  and 
management  skills  and  goal  oriented. 
Competitive  salary  and  excellent  benefit 
package.  Send  resume  to; 

The  Jackson  Sun/HR  Department 

245  W.  Lafayette  Street 
Jackson,  TN  38301 

_ MARKETING _ 

MARKETING  MANAGER 
The  Lincoln  Journal  Star,  a  daily  newspaper 
with  80,000+  circulation,  has  an  immediate 
opening  for  a  Marketing  Manager.  This  indi¬ 
vidual  will  plan,  develop,  design  and  imple¬ 
ment  the  strategic  and  tactical  marketing 
plans  and  assure  strategies  are  consistent 
with  overall  objectives  of  the  newspaper. 
Establish  priorities,  allocate  funds  and  de¬ 
termine  project  direction.  Candidates  must 
be  knowledgeable  of  market  research, 
product  development  and  possess  strong 
budgeting  skills.  Must  have  excellent  cus¬ 
tomer  skills,  ability  to  prioritize  and  copy 
writing  experience.  Bachelor's  degree  in 
marketing,  business  or  related  field  with 
five  years  progressively  responsible  mar¬ 
keting  positions. Competitive  salary  and  ex¬ 
cellent  benefits  package  provided.  Please 
submit  resume  and  salary  history  to:  Mar¬ 
keting  Manager,  Lincoln  Journal  Star,  926 
P  Street,  Lincoln,  NE  68508  or  online  at 
hr@journalstar.com  or  visit  our  website  at: 
journalstar.com.  Candidates  chosen  for  an 
interview  will  be  contacted  by  phone. 


•POSITIONS 


_ CIRCULATION _ 

CIRCULATION  MANAGER  seeks  new  chal¬ 
lenge.  18  years  with  top  5  metro.  Sales  ex¬ 
perience  and  people  oriented.  Fax  (703) 
239-1015  or  E-mail:  bk22310@aol.com 

OTE^El^^han^-oir^RCljL^R  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)588-2735 


CLASSIFIED  ADVERTISERS: 


If  YOU  don’t  SEE  A 


'TH.AT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


PRESSROOM 


PRESSROOM  MANAGER 
Zone  5  morning  newspaper,  100,000+  daily 
and  200,000+  Sunday,  has  an  immedi¬ 
ate  opening  for  its  top  supervisory  position 
in  the  Pressroom.  Our  successful  candidate 
must  be  a  proactive,  hands-on  manager 
who  will  be  responsible  for  maintaining  color 
and  print  quality,  meeting  production 
off-time  and  newsprint  waste  goals,  schedu¬ 
ling,  budgeting,  and  staff  development. 

At  least  five  years  supervisory  experience, 
preferably  in  a  unionized  pressroom  envi¬ 
ronment,  is  required.  College  education  de¬ 
sired.  Must  be  willing  to  work  nights. 

We  offer  a  highly  competitive  salary  and 
benefits  package  in  a  family-friendly  city 
that  offers  a  wide  range  of  education,  rec¬ 
reation,  and  cultural  opportunities.  Please 
send  your  resume  to: 

Box  2493,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Fir.,  NY,  NY  10003 


DIRECTOR  OF  BUSINESS  DEVELOPMENT 
Seasoned  executive  is  needed  to  develop 
win-wIn,  revenue-generating  alliances  with 
national  retailers.  P2i  is  the  leader  in  the 
conversion  of  previously  created  print  ad¬ 
vertising  into  interactive  web  products  for 
newspaper,  magazine  and  mail  order/retail 
catalog  advertising. 

(visit  www.p2ionline.com  to  learn  more 
about  the  group). 

Applicants  must  have  strong  sales  and  mar¬ 
keting  experience  at  a  high  level  within  the 
newspaper  publishing  and/or  national  retailer 
industries  and  an  appreciation  of  the 
print  insert,  (FSI),  business  model.  A  sophis¬ 
ticated  understanding  of  e-commerce, 
online  advertising  and  online  retailing  is  es¬ 
sential  to  this  position. 

The  company  offers  an  excellent  compen¬ 
sation  package  comprising  salary, 
bonuses,  stock  options  and  a  benefits  in¬ 
cluding  healthcare  and  a  401k  plan. 

All  applications  should  be  sent  via  email  to: 

)Obl@P2ionline.com. 

NEWSPAPER  SALES  EXECUTIVE 
Sales  experience  and  an  excellent  track 
record  in  the  newspaper  industry  are  urgently 
needed.  P2i,  the  leader  In  the  conversion  of 
print-to-internet  advertising  for 
the  newspaper  industry  has  an  immediate 
opportunity  in  sales  east  of  the  Mississippi. 

In  addition  to  a  successful  sales 
background  within  the  publishing, 
applicants  must  have  a  solid  understanding 
of  the  online  side  of  the  newspaper 
industry.  The  position  demands  a  highly 
motivated  individual  with  drive,  outstanding 
communications  skills  and  the  ability  to 
think  strategically  as  well  as  tactically. 

The  company  offers  an  excellent  compen¬ 
sation  package  comprising  salary, 
bonuses,  stock  options  and  a  benefit  pack¬ 
age  including  healthcare  and  a  401(k)  plan. 
Relocation  is  not  a  requirement. 

All  applications  should  be  sent  via  email  to: 

jobl@P2ionline.com 


uisit  us  on  line  at 
~  uiww.editorandpublisher.com 
for  help  wanted  rales  contact 
Michele  MacMahon  at  646.654,5303 


CLASSIFIED  ADVERTISING 
INFORMATION 


f 


DEADLINES 
LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks  . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks  . 

. $  9.15 

4  weeks  . 

. $  8.00 

12  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

f 


BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size'velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks  . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYNCNT  -  CENTRAL  +  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


www.editorandpublisher.com 
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AnnSa-fl 


Save  $300 
when  you 
register  by 
January  18th! 


More  than  ever,  you  are  being  asked  to  maximize 
every  dollar  you  spend. 

So,  if  you  can  only  attend  one  event  in  2002,  make  it 
the  biggest  and  most  powerful  annual  get-together  of 
interactive  newspaper  professionals. 

Follow  the  signs  to  pioneering  ideas  and 
innovative  strategies  for  2002  and  beyond.  .  .  \ 


-tirion 


Don't  Miss  Keynotes  By: 

Paul  Saffo,  Director,  Institute  for  the  Future 

Chris  Schroeder,  CEO  &  Publisher,  Washington  Post  Newsweek  Interactive 

Other  Featured  Presenters  Include: 

Merrill  Brown,  Sr.  Vice  President  and  Editor  In  Chief,  MSNBC.com 
Bob  Cauthorn,  VP/Digital  Media,  San  Francisco  Chronicle 
Bonnie  Chan,  Communications  Director,  Team  One  Advertising 
David  D.  Hiller,  President,  Tribune  Interactive 
Rich  Jaroslovsky,  Senior  Editor,  The  Wall  Street  Journal 
Elizabeth  Osder,  Knight  Fellow,  Stanford  University 
Steve  Rossi,  President,  Newspaper  Division,  Knight  Bidder 

To  Register,  Sponsor/Exhibit, 
or  for  more  information, 
visit  www.editorandpublisher.com 
or  call  (toll-free)  888.536.8536 


A  "MUST  AUEND"  FOR  ALL: 

Publishers,  General  Managers, 
Media  Company  Corporate  Planners, 
New  Media  Managers  and  Directors, 
Online  Editors  and  Producers, 
Marketing  and  Promotion  Executives, 
Advertising  Executives, 
Technology  Managers  and 
Web  Specialists 


Sponsored  By 


NETWORK 
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YK  \R  B(X)K 
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I  VOL.  1 
I  •  U.S.  &  Canadian  Dailies 

!  i  '.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
'  Foreign  Newspapers 
I  •  News,  Picture  &  Syndicated  Services 
I  •  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 
^  '  U.S.  &  Canadian  Shopper/TMC  Publications 
:  •  U.S.  &  Canadian  Specialty  &  Niche  Publications 
I  •  U.S.  &  Canadian  Weekly  Newspaper  Groups 
{ *  Other  Organizations  &  Industry  Services 


VOL.  3  i 

[^•Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
Groups,  Services,  Shopper  and  Niche  Publications. 

I  •  Name,  Title,  Company,  Phone,  City  &  State  ' 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 

>  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 
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U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
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installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 
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Call  1 -888-61 2-7095  to  Order  NOW!  C 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40%  p? 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 
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The  Camden  Herald 

Seller:  American  Consolidated  Media 

Buyer:  Crescent  Publishing  Co. 

The  Lincoln  County  News  Damanscotta 
Seller:  American  Consolidated  Media 
Buyer:  Crescent  Publishing  Co. 

The  Ellsworth  Weehly 

Seller:  American  Consolidated  Media 

Buyer:  Crescent  Publishing  Co. 

York  County  Coast  Star,  Kennebunk 
Seller:  American  Consolidated  Media 
Buyer:  Ottaway  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Courier-Gazette  Rockland 
Seller:  American  Consolidated  Media 
Buyer:  Crescent  Publishing  Co. 

The  York  Weekly 

Seller:  American  Consolidated  Media 
Buyer:  Ottaway  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

MARYLAND 
The  Enterprise.  Lexington  Park 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Washington  Post  Co. 

The  Recorder  Prince  Frederick 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Washington  Post  Co. 

The  Enquirer-Gazette  Upper  Marlboro 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Washington  Post  Co. 

South  County  Current  Upper  Marlboro 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Washington  Post  Co. 

The  Maryland  Independent  Waldorf 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Washington  Post  Co. 

MASSACHl SKITS 
Dover- Sherborn  Press 
Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Medfield  Press 


Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Minis  Press 

Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Natick  Bulletin 
Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Needham  Times 
Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Norfolk  Press 
Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

Westwood  Press 
Seller:  Suburban  World  Inc. 

Buyer:  Herald  Media  Inc. 

MICHIGAN 
Tri-County  Citizen.  Chesaning 
Seller:  Daniel  and  Melissa  Lea 
Buyer:  21st  Century  Newspapers  Inc. 

MINNESOTA 
Sherburne  County  Citizen.  Becker 
Seller:  Skyway  Publication  Inc 
Buyer:  Gary  W.  Meyer 

Maple  River  Messenger  Mapleton 

Seller:  Ken  Warner 

Buyer:  Ed  and  Carolyn  Dorsey 

St.  Cloud  Shopping  News 
Seller:  Lytle  Creek  Farms 
Buyer:  Multimedia  Holdings  Corp. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

MlSSOl’Rl 

The  Democrat-Leader  and  The  Fayette 
Advertiser 

Seller:  Wood  Creek  Media 
Buyer:  James  Steele 

NEBRASKA 
The  Red  Cloud  Chief 
Seller:  Douglas  and  Charlene  Hoschouer 
Buyer:  Osborne  Publishing  Co. 

NEW  JERSEY 
The  Franklin  Lakes  Journal 


Seller:  Bergen  County  Newspapers  Inc. 
Buyer:  North  Jersey  Media  Group  Inc. 

The  Town  Journal  Franklin  Lakes 
Seller:  Bergen  County  Newspapers  Inc 
Buyer:  North  Jersey  Media  Group  Inc. 

The  Glen  Rock  Gazette 

Seller:  Bergen  County  Newspapers  Inc 

Buyer:  North  Jersey  Media  Group  Inc. 

Tri-Town  News  Jackson 
Seller:  Rocktieet  Media  Inc 
Buyer:  Greater  Media  Newspapers 

Atlanticville.  Long  Branch 
Seller:  Atlantic  Newspapers 
Buyer:  Greater  Media  Newspapers 

Mahwah  News 

Seller:  Bergen  County  Newspapers  Inc. 
Buyer:  North  Jersey  Media  Group  Inc. 

The  Central  Record  Medford 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Journal  Register  Co 

Maple  Shade  Progress  Medford 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Journal  Register  Co. 

Town  Topics  Princeton 
Seller:  Jeb  Stuart 
Buyer:  Ken  and  Lynn  Smith 

The  Ramsey  Reporter 

Seller:  Bergen  County  Newspapers  Inc 

Buyer:  North  Jersey  Media  Group  Inc. 

The  Village  Gazette  of  Ridgewood 
Seller:  Bergen  County  Newspapers  Inc 
Buyer:  North  Jersey  Media  Group  Inc. 

The  Wyckoff  Gazette 

Seller:  Bergen  County  Newspapers  Inc 

Buyer:  North  Jersey  Media  Group  Inc 

NEW  MEXICO 
Valencia  County  News-Bulletin  Belen 
Seller:  WorldWest  LLC 
Buyer:  Journal  Publishing  Co. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Ruidoso  News 
Seller:  WorldWest  LLC 


Buyer;  Las  Cruces  Publishing  Co. 

Broker:  Dirks  Van  Essen  &  Murray  S 

El  Defensor  Chieftain  Socorro 
Seller:  WorldWest  LLC 
Buyer:  Journal  Publishing  Co 
Broker:  Dirks.  Van  Essen  &  Murray  S 

NEW  >  ORK 

Buffalo  Beat  (alternative) 

Seller;  Mark  Maussner 
Buyer:  David  Laurence  Publishing 

The  Independent  Hillsdale 
Seller;  Roe  Jan  Independent  Publishing 
Buyer:  Journal  Register  Co 

New  York  Blade  News  (gay) 

Seller:  Washington  Blade  Inc 
Buyer;  Window  Media  LLC 

NORTH  (  VROl  IN  1 
The  king  Times -News 
Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  Mid-South  Management  Co  Inc 
Broker:  Dirks  Van  Essen  &  Murray  S 

The  Weekly  Independent  Rural  Hall 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Mid-South  Management  Co  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Danbury  Reporter  Walnut  Cove 
Seller;  Community  Newspaper  Holdings  Inc 
Buyer:  Mid-South  Management  Co  Inc 
Broker:  Dirks  Van  Essen  &  Murray  S 

The  Enterprise  Yadkinville 
Seller;  Community  Newspaper  Holdings  Inc 
Buyer:  Mid-South  Management  Co  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

OKLAHOM \ 

The  Bristow  News  and  The  Record- Citizen 
Seller;  Community  Newspaper  Holdings  Inc 
Buyer;  Sumner  Family  Newspapers  Inc. 
Broker:  Dirks.  Van  Essen  i  Murray  S 

McIntosh  County  Democrat  Checotah 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Eastern  Oklahoma  Publishing 
Broker;  Dirks.  Van  Essen  &  Murray  S 

Indian  Journal  Eufala 
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Gaithersburg.  MD  20882 
Phone;  (301)  253-5016 
Fax:  (301)  253-5016 
E-mail:  Igrimes299(®aol.com 
Web  site:  http://www.media 
mergers.com 
Other  Offices: 

Turlock.  Calif. 

Phone: (508) 563-2835 
Bronson.  Mich. 

Phone:  (517)  369-2126 
Las  Cruces,  N.M. 

Phone; (505) 524-0122 
Goshen,  N.Y. 

Phone;  (845)  291-7367 
Saluda.  N.C. 

Phone: (828)  749-6397 

Hare  Associates  Inc. 

Richard  L.  Hare,  President 


62  Black  Walnut  Drive 
Rochester,  N.Y.  14615 
Phone:  (716)  621-6873 
Fax:  (716)  621-4197 

Faye  Harvey 

PO.  Box  588 
Lebanon,  MO  65536 
Phone/Fax:  (417)  532-4809 

Hempstead  &  Co.  Inc. 

John  E  Hempstead.  Managing 
Director 

807  Haddon  Ave. 

Haddonfield,  NJ  08033 
Phone: (856)  795-6026 
Fax:  (856)  795-4911 

Herrick  &  Associates 
Dennis  F.  Herrick 
314  Fourth  St. 

S.W.  Mount  Vernon,  lA  52314 


Phone: (319) 895-8774 
Fax:  (319)895-0562 

Mel  Hodell,  Media  Broker  Inc. 
5196  Benito  St.,  Suite  11 
Montclair.  CA  91763 
Phone: (909) 626-6440 
Fax:  (909)  624-8852 

Jordan,  Edmiston  Group  Inc. 
Wilma  Jordan.  Founder  &  CEO 
150  E.  52nd  St.  18th  Floor 
New  York,  NY  10022 
Phone;  (212)  754-0710 
Fax:  (212)  754-0337 
Web  site;  http://www.jegi.com 

Kamen  &  Co.  Group  Services 

3009  Grand  Blvd. 

Baldwin,  NY  11510 
Phone:  (516)  379-2797; 

(727)  786-5930  (Tampa,  Fla.) 


Fax:  (516)  379-3812 
E-mail:  kamenandco@aoLcom 

Knowles  Media  Brokerage 
Sgrvic6S 

Affiliated  with  Mel  Hodell 
PO.  Box  9698 
Bakersfield.  CA  93389 
Phone:  (661)  833-3834 
Fax:  (661)833-3845 
E-mail:  gregg.knowles@att.net 
Web  site;  http://www 
.media-broker.com 

Management  Planning  Inc. 
James  0.  Roberts.  Chairman 
101  Poor  Farm  Road 
Princeton,  NJ  08542 
Phone;  (609)924-4200 
Fax:  (609)924-4573 
E-mail;  info@mpival.com 
Web  site:  http://www.mpivaLcom 


James  Martin  LLC 

James  Martin.  President 
Phone;  (877)  635-5628 
Web  site:  http://www.jmpc  net 

Bill  Matthew  Co. 

PO.  Box  3129 

Clearwater  Beach.  FL  34630 
Phone;  (727)  733-8053 
Fax:  (727) 734-5412 

Norman  R.  McMullin 
8613  E.  Appaloosa  Trail 
Scottsdale,  AZ  85258 
Phone/Fax;  (480)  922-3986 

Media  America  Brokers 
Lon  W.  Williams 
The  Pinnacle,  Suite  500 
3455  Peachtree  Road  N.E. 
Atlanta.  GA  30326-3236 
Phone:  (404)  995-7088 
Fax;  (404)  995-7089 


www.eclitorandpublisher.com 


B  —  Represented  Buyer  S  —  Represented  Seller 


J.AXUAKY  7.  2002  EDITOR  i  PL  Bl.I.SHKK  17 


2  0  0  1  N  E  W  S  P  A  l»  i:  R  TRANSACTIONS 


Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Eastern  Oklahoma  Publishing 
Broker:  Dirks.  Van  Essen  &  Murray  S 

Lake  Eufala  World.  Eufala 
Seller:  Community  Newspaper  Holdings.  Inc. 
Buyer:  Eastern  Oklahoma  Publishing 
Broker:  Dirks.  Van  Essen  &  Murray  S 


Glenside  News 

Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Public  Spirit.  Hatboro 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

The  Globe  Huntingdon  Valley 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Times  Chronicle.  Jenkintown 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

The  Kennett  Paper  Kennett  Square 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Journal  Register  Co. 

Parkesburg  Post  Ledger 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Journal  Register  Co. 

News-Herald.  Perkasie 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

In  Pittsburgh 
Seller:  Review  Publishing 
Buyer:  Steel  City  Media 

The  Colonial.  Plymouth  Meeting 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

The  Free  Press.  Quakertown 
Seller:  Tribune  Co. 

Buyer:  Berks-Mont  Newspapers  Inc. 

Solanco  Sun  Ledger.  Quarryville 
Seller:  Chesapeake  Publishing  Corp. 
Buyer:  Journal  Register  Co. 

Spring-Ford  Reporter  Royersford 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Valley  Item.  Schwenksville 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Souderton  Independent 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 


Springfield  Sun 

Seller:  Montgomery  Newspapers 

Buyer:  Journal  Register  Co. 

Avon  Grove  Sun.  West  Grove 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Journal  Register  Co. 

Willow  Grove  Guide 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

sor  I  H  C AKOMNA 
Berkeley  Independent.  Moncks  Corner 
Seller:  Berkeley  Publishers  Inc. 

Buyer:  Evening  Post  Publishing  Co. 

The  Pickens  Sentinel 
Seller:  Jerry  Alexander 
Buyer:  Crescent  Media  Group  Inc. 

sor  rn  dakoi  a 

Clark  County  Courier 
Seller:  Moritz  Family 
Buyer:  Bill  Krikac 

Edgemont  Herald  Tribune 
Seller:  Great  Plains  Publishing  Co. 

Buyer:  Anne  Cassens 

Garretson  Weekly 
Seller:  Margie  Martens 
Buyer:  James  Wilbur 

Missouri  Valley  Observer.  Yankton 
Seller:  Brian  and  Roxanne  Hunhoff 
Buyer:  Keith  Toczek  and  David  Baumeister 

1  l.NMSSl.J 

The  Bluejacket.  Millington  (military) 
Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  Bartlett  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Millington  Star 

Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  Bartlett  Newspapers  Inc. 

Broken  Dirks.  Van  Essen  &  Murray  S 

HAAS 

Copperas  Cove  Leader-Press 
Seller:  David  and  Connie  Landmann 


Buyer:  Coperras  Cove  Newspapers  Inc 

Fort  Worth  Weekly  (alternative) 

Seller:  New  Times  Inc. 

Buyer:  Lee  Newquist 

Border  Eagle.  Laughlin  Air  Force  Base  (military) 
Seller:  Community  Newspaper  Holdings  Inc. 
Buyer:  Southern  Newspapers  Inc. 

Broken  Dirks.  Van  Essen  &  Murray  S 

\  IKOIMA 
Amherst  New  Era  Progress 
Seller:  Winchester  Evening  Star  Inc. 

Buyer:  Media  General  Inc 

Nelson  County  Times.  Amherst 
Seller:  Winchester  Evening  Star  Inc. 

Buyer:  Media  General  Inc 

The  Caroline  Progress.  Bowling  Green 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

Northumberland  Echo.  Heathsville 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

Westmoreland  News.  Montross 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

Sussex-Surry  Dispatch  Wakefield 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

Northern  Neck  News.  Warsaw 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

The  Tidewater  Review.  West  Point 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

The  Virginia  Gazette  Williamsburg 
Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Daily  Press  Inc. 

W  ASHlNliTON 
Quincy  Valley  Post  Register.  Quincy 
Seller:  Jackrabbit  Publishing 
Buyer:  Jim  and  Joan  Kadyk 

—  Jamie  Santo 


Big  Pasture  News.  Grandfield 
Seller:  Beth  Gonzalez 
Buyer:  Kent  Kinzer 

IM  ANSM A  ANI  A 

Ambler  Gazette 

Seller:  Montgomery  Newspapers 

Buyer:  Journal  Register  Co. 

Main  Line  Lie  Ardmore 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Coatesville  Ledger 

Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Journal  Register  Co. 

Columbia  Ledger 

Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Journal  Register  Co. 

Downingtown  Ledger 

Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Journal  Register  Co. 

Elizabethtown  Chronicle 
Seller:  Chesapeake  Publishing  Corp 
Buyer:  Journal  Register  Co. 

Central  Bucks  Life.  Fort  Washington 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Montgomery  Life  Fort  Washington 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

North  Penn  Life  Fort  Washington 
Seller:  Montgomery  Newspapers 
Buyer:  Journal  Register  Co. 

Hershey  Chronicle 

Seller:  Chesapeake  Publishing  Corp. 

Buyer:  Journal  Register  Co. 


Media  Consultants  Inc. 

Michael  D.  Lindsey,  President 
229  Stetson  Drive 
Cheyenne,  WY  82009 
Phone:  (307)  772-0003 
Fax:  (307)  772-0004 
E-mail:  MediaMikel@aoLcom 
Web  site:  http://www 
.publicationsforsale.com 
Other  Offices: 

6656-5  Redmont  Circle 
Mesa.  AZ  85215 
Phone: (602) 807-7791 
PO.Box  2431 
Estes  Park,  CO  90517 
Phone:  (970)  215-5897 
14001  Miramar  Ave. 

Madeira  Beach,  FL  33708 
Phone:  (813)  971-2061 
3093  Valley  View  Road,  N.E. 
Lancaster,  OH  43130 


Phone: (740)  681-9259 

Miller-lsabel  Media  Services 

John  Miller 
2111  Fairmont  Blvd. 

Knoxville,  TN  37917 
Phone:  (865)  524-8028 

National  Media  Associates 
Edward  Anderson 
PO.Box  2001 
Branson,  MO  65615 
Phone:  (417)  336-3457 
E-mail:  Brokeredl@aol.com 

Northwest  Publishers  Inc. 
John  van  der  Linden 
Thomas  J.  van  der  Linden 
PO.  Box  275 
Spirit  Lake,  lA  51360 
Phone:  (712)  336-2805  (John) 
Fax:  (712)  336-0611  (John) 


Phone:  (507)  895-2900  (Thomas) 
Fax:  (507)  895-2942  (Thomas) 

Phelps,  Cutler  &  Associates 

Louise  Phelps,  Managing  Principal 
7  Drayton  St.  at  Bay,  Suite  312 
Savannah,  GA  33401 
Phone:  (912)  232-0312 
Fax:  (912)  231-0048 
Web  site:  http://www.phelps 
cutler.com 

Phillips  Properties  Inc. 

PO.  Box  219 
Baker,  FL  32531 
Phone: (850) 537-4040 
Fax:  (850)  537-4050 

Gerald  D.  Reilly  Associates 

351  Pemberwick  Road,  Suite  825 
Greenwich,  CT  06831 
Phone: (203) 532-8002 


Rickenbacher  Media  Co. 

6731  Desco  Drive 
Dallas.  TX  75225 
Phone:  (214)  265-9300 
Fax:  (214)  369-6496 
E-mail:  info@rickmedia.com 
Web  site:  http://www.rickenbacher 
media.com 

Specialty  Enterprises  Inc. 

Dorman  E.  Cordell 
13240  Peyton  Drive 
Dallas,  TX  75240 
Phone:  (972)  960-0096 

Veronis  Suhler  Stevenson 

Kevin  La  Valla.  Managing 
Director 
350  Park  Ave. 

New  York,  NY  10022 
Phone:  (212)  935-4990 
Fax:  (212)  935-0877 


E-mail:  lavallak@veronis 
suhler.com 

Web  site:  http://www.veronis 
suhler.com 

J.N.  Wells  &  Co.  Inc. 

21 W.  075  Monticello  Road 

Lombard,  IL  60148 

Phone:  (630)  960-3595 

Whitesmith  Publication 
Services 

PO.  60x4487 

Vancouver,  WA  98662-0487 

Harris  Williams  &  Co. 

707  E,  Main  St.,  19th  Floor 

Richmond,  VA  23219 

Phone:  (804)  648-0072 

Fax:  (804)  648-0073 

Web  site:  http://www.harris 
williams.com 
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But  Goss  continues  to  claim  damages  due  to  foreign  competition 

BY  JIM  ROSENBERG 

Assuming  it  occupies  a  position  once  held  by 
Goss  Graphic  Systems,  an  affiliate  of  a  company 
Goss  suspected  of  dumping  presses  in  the  United 
States  persuaded  the  government  to  commence  a 
review  that  could  end  the  press  anti-dumping  order. 
In  the  mid-1990s,  when  Rockwell  International  asked  the  U.S. 
government  to  investigate  the  U.S.  sale  of  foreign-made  presses  for 
less  than  fair  value,  the  Department  of  Commerce  (DOC)  recognized 
KBA  North  America  Inc.,  an  affiliate  of  Germany’s  Koenig  &  Bauer 
AG,  as  a  producer  of  the  kind  of  presses  at  issue,  although  it  acknowl¬ 


edged  that  petitioner  Goss  by  itself  repre¬ 
sented  “substantially  all  of  the  [domestie] 
production”  of  such  presses.  (KBA  made 
flexo  equipment  and  was  about  to  prcKluce 
double-wide  offset  presses  in  York.  Pa.) 

In  1996,  the  U.S.  International  Trade 
Commission  and  the  DOC  niled  that  Goss 
and  its  predecessor,  Rockwell  Graphic  Sys¬ 
tems  Division,  had  been  banned  by  the  sale 
of  unfairly  priced  new  spaper 
presses  made  in  Germany 
and  Japan.  Dumping  mar¬ 
gins  were  calculated,  and 
the  Customs  Service  was 
instructed  to  assess  anti¬ 
dumping  duties  (E^P,  July 
24, 1996';  Feb.  15, 1997). 

Fast  forward  5^/2  years: 

Goss  liist  month  withdrew  from  participat¬ 
ing  in  administrative  review'  of  press  sales 
following  the  DOC's  November  decision  to 
conduct  a  changed-circumstances  review  of 
the  sale  of  presses  from  Germany.  That 
review  stems  from  requests  by  KBA  North 
America  and  MAN  Roland,  the  second 
German  press  niciker  subject  to  anti-dump¬ 
ing  orders.  Both  cited  Goss’  closed  Cedar 
Rapids,  Iowa,  plant  and  sought  revocation 
of  the  anti-dumping  duty  on  their  presses. 

Moreover,  KBA  argued  that  since  the 


Aug.  .‘30  closure  of  the  Iowa  assembly  plant, 
KBA  North  America,  rather  than  Goss, 
"accounts  for  substantially  all  [U.S.] 
pnxluction”  of  large  newspaper  presses.  As 
such,  it  said  it  has  no  interest  in  continuing 
the  anti-dumping  order. 

Responding  to  a  DOC  inquirv'  in  Octo¬ 
ber,  CJoss  argued  against  a  changcd-cir- 
cumstances  review  because  it  said  it  still  did 


some  manufacturing  in  the  United  States. 

But  in  a  message  e-mailed  to  E^P  last 
month.  Goss  President  Richard  Sutis 
stated:  "We  believe  that  the  remaining 
operations  in  Cedar  Rapids  quality'  Goss 
as  a  domestic  producer.  However,  once  we 
complete  the  shutdow'n  of  Cedar  Rapids, 
Goss  will  lose  its  status  as  a  domestic 
producer  and  be  forced  to  withdraw  from 
the  Commerce  case.” 

So,  after  weighing  potential  benefits  and 
risks  of  fighting  to  keep  the  dumping  orders 


in  place.  Sutis  said  the  “deeply  disappoint¬ 
ed”  company  decided  to  withdraw  rather 
than  .spend  the  time  and  money  to  fight  its 
competitors’  challenge  to  its  continuing  par¬ 
ticipation  in  administrativ  e  reviews  of  anti¬ 
dumping  orders.  'Fhose  competitors  had 
faced  anti-dumping  duties  as  high  as  60%. 

In  abandoning  the  anti-dumping  action, 
Goss  argued  that  the  law  as  w'ritten  may 
ultimately  reward  foreign  firms  found  to 
have  dumped  products  in  the  United 
States,  if  their  resulting  sales  force  a 
domestic  producer  to  cease  production  and 
thereby  lose  the  benefit  of  the  measures 
created  to  protect  it.  Goss  has  blamed  years 
of  imported-press  sales  at  lower  than  fair 
value  for  the  closure  of  its  plant. 

A  DOC  Import  Administration  official 
would  not  say  if  reviews  will  continue 
without  participation  by  Goss. 

The  German  and  Japanese  press  makers 
fared  well  in  administrative  reviews  of  the 
period  from  September  1999  to  August 
2000.  Preliminary  determinations 
published  in  October  showed  no  belovv- 
normal-value  sales  for  MAN  Roland  (the 
DOC  agreed  to  a  Goss  request  that  a  review 
of  KBA  for  the  same  12  months  not  begin 
until  last  October)  or  Tokyo  Kikai 
Seisakusho  (TKS).  Furthermore,  having 
found  no  dumping  in  three  consecutive 
reviews,  the  DOC  said  it  will  revoke  the 
duty  order  on  TKS  if  its  last  preliminary 
finding  holds  up.  It  also  rescinded  a  similar 
review  of  Mitsubishi  Heavy  Industries 
because  that  press  maker  hadn’t  found 
another  U.S.  customer  since  it  won  the  last 
truly  huge  order  —  The  Washington  Post's 
eight  press  lines,  which  provoked  Rockwell 
to  petition  for  the  original 
investigation. 

Planning  to  reorganize  as 
Goss  International  after  again 
seeking  Chapter  11  bankruptcy 
protection,  Goss  will  re-estab¬ 
lish  itself  in  the  North  Ameri¬ 
can  market  on  the  strength  of 
its  ongoing  and  successftil  over¬ 
seas  press  projects,  said  Sutis.  The  company 
continues  to  supply  presses  worldwide  from 
four  plants  in  Europe  and  Asia. 

Goss  said  withdrawal  from  anti-dumping 
reviews  will  not  affect  the  federal  lawsuit  it 
filed  almost  two  years  ago  under  the  Anti¬ 
dumping  Act  of  1916,  which  it  called  its 
“only  recourse  for  recovering  damages.” 
Meanwhile,  in  the  House  of  Representa¬ 
tives,  Ways  and  Means  Committee  Chair¬ 
man  Bill  Thomas’  bill  to  repeal  the  act  has 
been  referred  to  the  Judiciarv  Committee.  II 


“We  believe  ...  the  remaining 
operations  in  Cedar  Rapids 
qualify  Goss  as  a  domestic 
producer.”  —  richard  sutis 

Goss  Giuvphic  Systems 
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SYNDICATES 


THE  FUQUA 
SCHOa 
OF  BUSINESS 


Canadian  chain 
editorials  called 
bad  for  business 

ATiONAL  Conference  of 
Eoitorial  Writers  President  Fred 
F'iske  criticized  CanWest  Global 
Communications  Corp.  for  its  new  policy 
of  distributing  national  editorials  to  its 
papers  via  Southam  News  Service. 

“I  think  it  is  an  unwise  business 
decision,  likely  to  backfire  with  readers 
who  are  accustomed  to  editorials  on 
national  and  international  subjects  that 
take  account  of  the  diversity  of  views  in 
their  communities  and  the  ways  those 
subjects  are  linked  to  local  and  regional 
concerns,”  Fiske  wxote  in  a  Dec.  28  letter 
to  CanWest,  whose  holdings  include 
Southam  dailies  in  Montreal,  Ottawa, 
and  Vancouver,  British  Columbia. 

CanWest  Publications  Committee 
Chairman  Davad  Asper  defended  the 
editorials  in  a  recent  speech:  “While  our 


local  editors  overwhelmingly  fill  their 
papers  with  local  editorial  views  and 
Op-Ed  columns,  and  will  continue  to  do 
so,  there  is  a  good  reason  to  also  publish 
a  national  view  from  time  to  time  —  one 
that  is  independent  of  purely  regional 
interests  and  looks  at  what’s  best  for  the 
nation  as  a  whole  rather  than  local  or 
regional  communities.” 


pig  is  being 
launched  today 
by  United  Media. 
“Pearls  Before 


Swine,”  which 
had  appeared 
on  United’s 
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There’s  life  after  the  Web 
FOR  ‘Pearls  Before  Swine’ 

A  strip  starring  a  megalomaniacal  rat 
and  a  slow-witted 


Comics.com  site 
for  14  months,  is 
by  attomey/cartoonist  Stephan  Pastis. 

The  comic  has  more  than  50  charter 
clients  —  a  high  total  in  today’s  econo¬ 


my.  They  include  The  Atlanta  Journal- 
Constitution,  The  Philadelphia  Inquirer, 
the  Seattle  Post-Intelligencer,  and  The 
Washington  Post. 

Anthony  Lewis  retires  his 

COLUMN  AFTER  32-YEAR  RUN 

Anthony  Lewis  has  ended  his  New 
York  TTmcs/New  York  Times  News 
Service  column  after  32  years. 

In  his  final  piece  last  month,  Lewis 
wrote,  ‘The  hard  question  is  whether 
our  commitment  to  law  will  survive  the 
new  sense  of  vulnerability 
that  is  with  us  all  after 
Sept.  11.  It  is  easy  to  toler¬ 
ate  dissent  when  we  feel 
safe.”  But  he  added  that  the 
United  States  has  learned 
from  past  mistakes  and 
made  advances:  “In  my 
lifetime  we  have  carried 
out  two  revolutions, 
unfinished  but  extraordinaiy:  the 
ending  of  racial  discrimination  and  the 
move  toward  equality  for  women.” 


et  cetera  . . . 

AccuWeather.com  launched  “Alert,” 
an  e-mail-based  weather  alert  and 
forecasting  product.  ...  Mike 
Baldwin’s  Sunday  “Cornered”  now  includes 
two  cartoons  rather  than  one  in  the  same 
space.  The  Universal  Press  Syndicate 
comic  creator  will  also  do  a  vertical  Sunday 
“Cornered”  if  enough  clients  sign  on.  ... 

Two  United  Media  comics  —  “For  Better  or 
For  Worse”  by  Lynn  Johnston  and  “Luann” 
by  Greg  Evans  —  finished  one-two  among 
Torrance,  Calif.,  Daily  Breeze  readers  in  a 
poll  of  daily  comics.  “Luann”  edged  “For 
Better”  in  the  paper’s  Sunday  rankings. 

...  ScRiPPS  Howard  News  Service  did  a 
package  on  the  threat  of  a  water  crisis  in 
the  United  States.  ...  The  Newseum  exhibi¬ 
tion  of  2001  Pulitzer  Prize-winning  editorial 
cartoons  by  Ann  Telnaes  of  Tribune  Media 
Services  was  extended  to  March  3. ... 
Computerworld  named  Clicrability  one  of 
the  “top  100  emerging  companies”  to 
watch  this  year.  ...  The  Mudpie-Tim 
Rosenthal  Cartoon  Invitational  Golf  Tour¬ 
nament  raised  more  than  $6,700  to  fight 
scleroderma.  Rosenthal,  an  American  Color 
executive,  died  of  the  disease. ...  A  literacy 
campaign  featuring  the  work  of  seven 
syndicated  cartoonists  won  an  award  from 
the  Ohio  Society  of  Professional  Journalists. 
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1  lone  Your  Business  Reporting  Skills 


Duke  University's  Fuqua  School  of  Business,  in  conjunction  with 
the  DeWitt  Wallace  Center  for  Communications  and  Journalism, 
announces  a  new  Business  Journalism  Fellows  program  to  attract 
,  up  to  five  journalists  to  the  campus  March  1 7-April  1 2, 2002. 

Open  to  all  levels  of  reporter,  editor  and  management  executive 
J  th(  covering  business  anywhere  in  the  world.  Fellows  will 
.  '  concentrate  on  developing  reporting  skills  to  cover  the  ever- 

» lo  *  challenging  world  of  business  on  an  international  scale. 


,  Tuition  includes  fees,  lodging,  local  travel,  and  other  expenses. 

Applications  due:  February  1, 2002 

(deadline  is  January  20  for  overseas  applicants) 

£  ‘  Space  is  limited,  so  apply  today  on-line  at: 

^  www.media.duke.edu/dewitt/fellows 

Iqs*  Contact: 

i  Laurie  Bley,  Fellows  Program  Coordinator 

DeWitt  Wallace  Center  for 
Communications  and  Journalism 

Sanford  Institute  of  Public  Policy 
Box90241,  Duke  University 
Durham,  NC  27708 


Telephone:  91 9.61 3.7344 
Fax:  91 9.684.4270 
E-mail:  media@pps.duke.edu 


Thoughtful  Business  Leaders 
^ ^  Worldwide 
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HOT  TYPE 

THE  BEST  —  AND  REST  —  OF  THE  PRESS 

"S/oK'/i/  hut  suirhj..  Xdh  rira  is  Irarniuy  to  h  , 

I'luink  ijoiL  Crcidldo.  And  tlniidi  /jon.  h  o  Xr  'sA 

-  CARL  HIAASEN,  “THE  MIAMI  HERALD" 


Photo  of  the  roneh 
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CHRISTINA  KOCI  HERNANDEZ,  SAN  FRANCISCO  CHRONICLE 


Free  speech  has 
a  cost:  $15,000 


Actor  Danny 
Glover's  fee  for  a 
Martin  Luther  King  Day 
speech  in  California 
next  week  has  been  cut 
to  $5,000  from 
$20,000.  And  he  has 

The  Trentonian  of  New  Jersey  to  thank  for  it. 

After  Glover  delivered  a  speech  at  Princeton 
University  in  November  opposing  the  death 
penalty,  the  tabloid  Trentonian  ran  a  front-page 
story  reporting  that  the  veteran  actor  “called  on 
the  U.S.  to  spare  the  life  of  Osama  bin  Laden." 
Glover  had  responded  “Yes”  when  asked  if  his 
firm  anti-death-penalty  beliefs  also  extended 
to  bin  Laden. 

The  next  day,  a  follow-up  story  offered  angry 
reactions  from  “patriots  throughout  Trenton." 
Dozens  of  letters  to  the  editor  followed,  along 
with  an  editorial  slamming  Glover’s  remarks. 
Meanwhile,  The  Trentonian’s  crosstown  rival  — 
The  Times  of  Trenton  — 
ran  a  story  on  Glover’s 
speech  that  didn’t  even 
mention  his  bin  Laden 
comment. 

The  Trentonian'% 
coverage  was  later 
picked  up  on  the  Web  by 
the  Drudge  Report.  On 
his  syndicated  radio  talk 
show,  Ollie  North 
reportedly  called  for 
Glover  faces  new  a  boycott  of  Glover’s 
lethal  weapon.  new  film,  “The  Royal 
Tenenbaums.”  The  publicity  resulted  in  more 
than  450,000  Web  hits  on  The  Trentonian’s 
Glover  story. 

Eventually,  word  reached  organizers  of  a 
Martin  Luther  King  Day  event  at  a  Modesto, 
Calif.,  community  college  where  Glover  was 
slated  to  speak  for  $20,000.  They  withdrew 
the  offer  claiming  Glover’s  remarks  were  too 
controversial.  He  has  since  agreed  to  speak 
instead  at  a  local  church,  for  which  he  will  cut 
his  fee  to  $5,000. 

Trentonian  Editorial  Page  Editor  Dave  Neese 
told  E&P  he  was  surprised  at  the  reaction, 
but  defended  the  paper’s  sensational  coverage. 
“We  never  questioned  his  right  to  say  it  — 
we  were  just  highly  critical  of  what  he  said,” 
Neese  explained.  “What  he  said  was  very 
attention-grabbing,  and  we  played  it  to  the 
hilt.”  —  Joe  Strupp 


WWW, edit0randpubli5her.com 


T  MAY  HAVE  BEEN  A  ROTTEN  YEAR,  BUT  IT  STILL  DESERVED  TO 

^  go  out  dancing,  with  performances  of  “The  Nutcracker  Suite” 
from  coast  to  coast.  Here,  at  the  Paramount  Theater  in 
Oakland,  Calif,  two  sets  of  dancers  wait  for  curtains  to  rise.  But  all  is 
not  fairies  and  sugar  plums.  “You  could  be  smiling  and  looking  beau¬ 
tiful,”  said  Elizabeth  Netherton,  18,  “and  your  toes  could  be  bleed¬ 
ing.”  The  father  of  one  of  her  colleagues  dances  to  a  different  tune  — 
he’s  famed  baseball  manager  Tony  LaRussa.  —  Greg  Mitchell 
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Getting  It  Right 

THE  OIHER  DHIERm 

Bernard  Goldberg  and  the  party  line  in  the  American  press  corps 


WHILK  THERE  IS  CONTINUAL  JUSTIEIED  CONCERN 

about  the  percentage  of  journalists  of  color  in 
newsrooms  —  as  vigorously  noted  in  William 
W.  Sutton  Jr.’s  “Fwe  ways  to  a  more  diverse 
newspaper”  (E&P,  Aug.  27,  p.  9)  —  hardly  any 
attention  is  paid  to  diversity  of  attitudes  in  the  Fourth  Estate 
toward  abortion,  affirmative  action,  the  Second  Amendment,  and 
the  death  penalty,  among  a  variety  of  issues. 

An  exception  in  journalism  publications  was  Julia  Duin’s  “Liberal 
dose  of  bias”  {E^P,  April  16,  p.  22),  where  she  wrote,  “Managers  are 


going  to  have  to  work  harder  to  balance  the 
newsroom  in  temis  of  ideological  diversitj  " 
because,  for  example,  "people  of  faith"  in 
journalism  often  “go  underco\  cr."  This 
happens,  in  my  experience,  more  often  at 
large  newspapers  in  big  cities  than  at  small 
papers  in  little  towns. 

Reading  Duin’s  piece,  I 
recalled  that  after  I  had  won  a 
ma  jor  journalism  award  some 
years  ago,  I  was  told  by  a  mem¬ 
ber  of  the  jur\'  that  there  had 
been  strong  resistance  among 
some  jurors  to  giving  me  the 
award.  “It  was  not,"  she  said, 

"because  of  the  qualitv’  of  your 
work."  The  reason  had  more  to 
do  with  the  fact  that  this  anti¬ 
capital-punishment,  nonreli¬ 
gious,  civil  libertarian,  who  voted  for  Ralph 
Nader  in  the  2000  presidential  election, 
adheres  to  the  heresy  of  being  pro-life. 
Earlier,  I  was  shunned  for  a  time  at  my 
paper.  The  Village  Voiee  in  New  York, 
for  having  thus  broken  faith  with  my 
colleagues’  definition  of  tnie  liberalism. 

Have  the  American  Societv’  of  News¬ 
paper  Editors  or  the  Society  of  Professional 
Journalists,  of  which  I  am  a  member,  ever 
featured  a  discussion  on  the  lack  of  the  oth¬ 
er  diversity  in  newsrooms?  Has  there  ever 


been  an  article  on  it  in  Niernan  Reports? 

'File  question  of  w  hether  the  news- 
reporting  establishment  in  the  major  cities 
tilts  toward  libt'ralism  luis  arisen  in  the 
current  ftiror  over  Bernard  Cfoldberg’s  new 
book.  Bias:  A  CBS  Insider  Exposes  Hou' 
the  Media  Distort  the  Nexcs  (Regneiy  Pub¬ 
lishing).  Wliile  he  charges  in¬ 
stinctive  rather  than  deliberate 
biiis  in  TV’  news,  his  analysis, 
Goldberg  tells  me,  also  applies 
to  print  news.  In  newspapers, 
there  is  no  dearth  of  consen  a- 
tive  columnists  —  or  owners,  for 
that  matter  —  but  Goldberg 
points  to  a  199b’  poll  by  the 
Freedom  Fonim  and  the  Roper 
organization  of  139  Washington 
bureau  chiefs  and  congressional 
correspondents:  89%  had  voted  for  Bill 
Clinton  in  1992,  and  only  4%  identified 
themselves  as  Republicans.  Those  polled 
represented  papers  Ifom  across  the  nation. 

When  the  survey  came  out,  Howard 
Kurtz,  media  critic  for  The  Washington 
Post,  said  reasonably  that  “there  is  a 
diversity’  problem  in  the  news  business, 
and  it’s  not  just  the  kind  of  diversity-  we 
usually  talk  about. ...  Anybody  who  doesn’t 
see  that  is  just  in  denial." 

Goldberg,  it  should  be  noted,  is  not  a 
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conservative.  He  is  pro-choice  and  for  gay 
rights,  and  describes  himself  as  “an  old- 
fashioned  liberal."  (He  also  is  a  first-rate 
reporter.  I  follow  ed  his  28-year  career  on 
CBS  News,  with  48  Hours  among  his  as¬ 
signments.  He  goes  beneath  the  surface 
and  makes  connections.)  Nor  does 
Goldberg  advocate  a  tilt  to  the  right: 

“Does  anyone  think  a  ‘diverse’  group  of 
conservative  journalists  would  give  us  the 
news  straight?  I  sure  its  hell  don’t." 

Among  abundant  examples  of  how 
many  of  his  foniier  colleagues  believe 
unquestioningly  that  their  decidedly  non- 
conserv  ative  v-iews  are  in  the  mainstream. 
Goldberg  tells  of  when  he  once  iisked  a 
senior  producer  for  the  CBS  Evening  Neu's 
“how  many  times  she  went  to  conservative 
women’s  groups  for  on-camera  reactions 
either  to  Supreme  Court  decisions  or  to 
votes  in  Congress  regarding  women’s  is¬ 
sues.  ...  She  couldn’t  think  of  a  single  time." 

Goldberg  points  out  that  most  of  the 
journalism  “elites,"  as  he  calls  them,  “share 
the  same  values  on  ...  abortion,  gun  control, 
feminism,  gay  rights,  the  environment, 
school  prayer.  After  a  while,  they  start  to 
believe  that  all  cirilized  people  think  the 
same  way." 

Years  ago,  when  a  Washington  Post 
managing  editor  cisked  his  staff  why  hugely 
disproportionate  space  had  been  afforded 
an  annual  pro-abortion-rights  march,  in 
contnist  to  the  minimal  attention  given  an 
annual  pro-life  march,  he  wiis  told,  “We 
don’t  know  any  pro-lifers." 

VVlien  Goldberg  first  expressed  his 
contrarian  views  on  the  other  diversity  in 
a  Feb.  13, 199fi.  piece  in  The  Wall  Street 
Journal,  some  of  his  colleagues  stopped 
speaking  to  him,  and  he  Wcis  eventually 
shunned  out  of  CBS  News.  (He  now  reports 
for  HBO’s  Real  Sports.)  In  reaction  to  Gold¬ 
berg’s  new  book,  CBS  correspondent  Eric 
Engberg  charged  that  he  had  committed 
“an  act  of  treason"  —  and  even  the  usually 
thoughtfiil  Bob  Schieft’er,  CBS’  chief  Wash¬ 
ington  con-espondent,  said  of  Goldberg  to 
the  Post's  Kurtz,  “In  the  end.  he  seemed  to 
think  his  job  was  to  report  on  CBS  News, 
instead  of  reporting  for  CBS  News.” 

But  that  is  precisely  Goldberg’s  point: 

Wlio  watches  the  w  atchers  w  hen  they 
don’t  look  at  themselves?  Do  any  of  the 
all-too-few  new'spaper  ombudsmen 
comment  on  this  other  kind  of  diversity?  Ill 
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AmeHia  iasi 

newspaper  OperaHoas  and 
Tedmology  Coakreme 
hiiludhig  Hew  Medh  World 

march  25®28.  2002 

Hie  HerriMy  Lodge  *  Convenlion  Cotilor 
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Stay  on  Budget! 

Eodi  year,  Jbaerica  East  sleen  yea  hi  flhe  right  dhrecfioo.  Doriog 
these  roegh  thMS,  we  offer  yee  oimI  year  oewspoper  coMeogees 
the  eppoitMity  te  otteod  a  variety  of  vseM  edecoHoaol 
sessioas  ood  explore  the  latest,  ewist  aeeded  prodaris  froM 
More  thoa  130  exMhHhig  ceeipaales.  Al  hi  ooe  place  ood  aN 
for  as  little  as  $28. 

Hou)  more  than  eoen  you  need  to  stay  on  track! 
Stay  with  America  East! 

For  moro  bdormoHom  om  affamdimg  Mmotka  last,  phase  vbli  ear 
Nfeh  d§ex  wenr.ametka  wnt.€omu  Or  cootoc#  ioUa  Oetker  al 
(717)  703-3069/  e-aaiMx  lidhd@pa-mows.org. 
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TOYOTA 


Publish  more  suc|c( 
stories 


Support  innovative  family 
literacy  program 


Sometimes  it  takes  a  great  idea  to  give 
power  to  good  intentions.  We  think  the 
National  Center  for  Family  Literacy  is  a 
great  idea,  and  that's  why  Toyota  is  proud 
to  be  one  of  its  major  supporters. 

NCFL  is  the  leader  in  parent-child  learning. 
It's  a  powerful  way  to  develop  learning 
skills  in  young  children  by  helping 
disadvantaged  parents  complete  their 
own  education  and  learn  important  life 
skills  at  the  same  time. 

Toyota  has  provided  support  to  more 
than  150  family  literacy  programs  across 
America.  By  supporting  NCFL,  we  hope 
that  the  book  on  missed  opportunities 
will  one  day  be  closed  forever. 

To  learn  more  about  the  great  work  of 
NCFL,  visit  www.famlit.org. 

www.toyota.com/tomorrow 
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